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METHODOLOGY

The Glengariff Group, Inc. conducted a Michigan statewide survey of registered voters. The 600 sample, live operator telephone
survey was conducted on September 10-14, 2025 and has a margin of error of +/-4.0% with a 95% level of confidence. 16.1 % of
respondents were contacted via landline telephone. 83.9% of respondents were contacted via cell phone telephone. This survey was
commissioned by the Detroit Regional Chamber.

Michigan Statewide Voter Survey — September 2025 3
Glengariff Group, Inc.
Detroit Regional Chamber



KEY FINDINGS

Michigan Right Track Up to 51.5%

¢ A majority of Michigan voters believe the state is on the right track at 51.5% right track to 33.7% wrong track. 14.8% of
voters could not offer an opinion.

Survey Right Wrong
January 2020 44.5% 26.2%
October 2020 44.9% 41.3%
February 2021 46.6% 38.9%
May 2021 40.4% 45.2%
September 2021 38.7% 47.2%
December 2021 31.7% 52.8%
May 2022 31.7% 50.1%
December 2022 47.9% 42.8%
February 2023 46.4% 42.9%
May 2023 41.9% 46.3%
November 2023 40.6% 47.0%
May 2024 42.1% 41.2%
September 2024 53.1% 39.7%
January 2025 52.0% 35.9%
April 2025 45.5% 37.4%
September 2025 51.5% 33.7%

e Independent voters believe Michigan is on the right track by a margin of 52.3%-35.1%. While Democratic ‘right track’ has
remained consistent from the April 2025 survey, the overall increase in Michigan’s right track has come from independent
voters rising from 44.7% to 52.3% and Strong Republican voters rising from 20.9% to 34.0%.
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Party May 24 Right September 24 Right January 25 Right April 25 Right September 25 Right

Strong Democratic ~ 76.3% 88.2% 81.3% 68.9% 69.5%
Lean Democratic 55.9% 86.5% 65.9% 65.3% 62.8%
Independent 39.1% 50.0% 52.3% 44.7% 52.3%
Lean Republican 29.8% 28.8% 32.1% 34.2% 27.9%
Strong Republican  16.4% 14.9% 23.8% 20.9% 34.0%

e By a margin of 42.4% right track to 42.8% wrong track, Michigan voters are statistically split on the direction of the state’s

economy.
Survey Right Wrong

May 2022 31.7% 50.1%

November 2022 41.0% 48.9%

February 2023 38.9% 48.1%

May 2023 37.0% 46.5%

November 2023 36.1% 50.2%

May 2024 39.2% 51.7%

September 2024 42.7% 47.4%

January 2025 42.9% 42.2%

April 2025 37.6% 44.0%

September 2025 42.4% 42.8%

e 36.6% of Strong Republican voters now believe Michigan’s economy is on the right track increasing from 13.2% in September

2024.

Party Right Wrong

Strong Democratic ~ 52.8% 31.0%

Lean Democratic 46.5% 32.6%

Independent 39.6% 46.8%

Lean Republican 20.9% 69.8%

Strong Republican  36.6% 48.2%
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e The 42.8% of voters that say Michigan’s economy is on the wrong track were asked why in an open-ended question.  38.8%
of those voters specifically cited inflation and the cost of goods — that is an increase from 22.9% in May 2025 survey that cited

inflation and the cost of goods.

38.8% Inflation/Cost of Good

18.8% No good jobs/ Unemployed

10.8% Wages are too low/ Jobs not paying enough
5.0% Tariffs

72.6% Say They are Doing Better or the Same — Statistically Consistent All Year

e Voters were asked if they personally were doing better, worse or about the same economically as a year ago:

27.1% are doing worse
16.8% are doing better
55.8% are doing the same

The chart below compares how respondents have answered this question for the past ten surveys. The numbers are

statistically identical throughout the course of 2025.

Condition Dec 21 May 22 Dec22 Feb23 May 23 Nov 23 May 24 Sept 24 Jan 25  April 25 Sept 25
Worse 24.3% 28.0% 33.3% 30.1% 26.1% 38.4% 38.1% 37.1% 25.7% 262% 27.1%
Better 255% 22.7% 21.1% 263% 21.4% 22.6% 262% 20.4% 17.8% 16.6% 16.8%
Same 48.0% 48.0% 453% 423% 51.0% 38.0% 33.6% 41.4% 55.5% 56.1% 55.8%

Among the 27.1% of respondents that say they are doing worse, 55.2% cited inflation and cost of goods — an increase from

41.8% in the May 2025 survey.

55.2% Inflation/cost of goods
13.0% Cannot earn a living wage

13.0% Job losses/ unable to find a job.
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Among the 16.8% of voters that say they are doing better:

21.6% said they were making more money

16.7% said it was because they got work.

15.7% said they got a promotion

8.8% cited an increase in stocks and investments

8.8% said they retired and are receiving social security
4.9% said prices were declining

58.7% See Weakening Economy: 38.2% See Growing Economy

e Voters were asked which statement best reflects their view of the economy:

4.6% The economy is seeing strong growth.

33.6% The economy is seeing growth, but slow growth.

50.0% The economy is weakening, but we are not in recession.
8.7% The economy is in recession.

38.2% of voters see a growing economy representing a slight increase from 34.4% in May 2025, but still below 42.0% in
January 2025.

e The numbers below compare how voters by party affiliation who believe the economy is growing have shifted from Sept 24,
Jan 25, April 25 to Sept 25. Independent voters’ optimism has jumped from 25.4% to 43.2% from May to September 2025.

Party Growing Sept 2024 Growing Jan 2025 Growing April 2025 Growing Sept 2025
Strong Democratic  67.1% 62.4% 17.4% 17.2%
Lean Democratic 69.2% 70.4% 13.9% 13.9%
Independent 35.6% 34.9% 25.4% 43.2%
Lean Republican 10.2% 35.8% 47.3% 53.5%
Strong Republican  6.9% 21.7% 63.9% 60.2%

Those who see the economy in a recession were asked why with 49.1% citing inflation and costs, 17.0% citing reduction in
jobs, and 13.2% citing tariffs.

Michigan Statewide Voter Survey — September 2025
Glengariff Group, Inc.
Detroit Regional Chamber



38.5% of Voters Expect Recession in the Next Year — Consistent with May 2025

e Voters were asked if in one year they expect the nation to be growing or in recession. 38.5% of voters expect the nation to be
in a recession next year while 41.9% expect the nation to be growing. The 38.5% is statistically consistent with the surge we

saw in May 2025.

Survey Period Expect Recession Next Year
Feb 2023 49.6%

May 2023 56.3%

Nov 2023 50.5%

May 2024 29.6%

Sept 2024 20.5%

Jan 2025 27.2%

April 2025 38.2%

Sept 2025 38.5%

e Democratic voters are leading fears about a recession. But expectations of a recession have increased to 42.3% among
independent voters — while only 32.4% of independent voters expect the economy to grow.

Party Affiliation Sept 2024 Recession Jan 2025 Recession  April 2025 Recession Sept 2025 Recession
Strong Democratic 10.2% 42.6% 72.5% 64.0%

Lean Democratic 9.6% 40.9% 59.7% 67.4%

Independent 27.1% 21.5% 40.4% 42.3%

Lean Republican 35.6% 20.8% 10.5% 18.6%

Strong Republican 24.1% 14.6% 5.7% 9.4%

e New to the September 2025 survey is how workers by job type view the economy.

White collar workers see a recession by a margin of 36.7%-45.0%. Blue collar workers are significantly more optimistic
seeing growth by a margin of 52.2%-30.6%. Pink collar workers are split at 39.1% growth to 37.0% recession. Retired
voters see growth at 45.6%-34.6%.
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Fears of Worse Inflation Remain High at 43.1%.

e Voters were asked if they expect inflation will get better or worse next year.

43.1% expect inflation to get worse.
27.6% expect inflation to stay the same.
24.2% expect inflation to get better.

The chart below compares expectation of inflation dating back to November 2023. Expectations of inflation getting worse
have surged after seeing sharp drops in September 2024 and January 2025.

Survey Period Worse Better Same

Nov 2023 44.9% 17.2% 33.2%
May 2024 33.1% 16.6% 31.1%
Sept 2024 15.6% 31.3% 33.4%
Jan 2025 29.2% 29.6% 34.7%
April 2025 43.2% 29.1% 22.5%
Sept 2025 43.1% 24.2% 27.6%

A majority of independent voters now expect inflation will get worse in the next year. A plurality of Strong Republican voters
expect inflation to get better in the next year at 46.6% -- but 33.0% expect it to stay the same while 14.7% of GOP voters
expect it to get worse.

Party Affiliation Worse Better Same
Strong Democratic 70.1% 11.7% 16.8%
Lean Democratic 51.2% 9.3% 25.6%
Independent 50.5% 14.4% 30.6%
Lean Republican 23.3% 27.9% 44.2%
Strong Republican 14.7% 46.6% 33.0%
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75.8% Say They’re Paying More for Groceries Than Last Year

e Voters were read six different areas of spending and asked if they were spending more, less or about the same as they were last
year. Voters were also allowed to say they did not spend money on that area.

75.8% say they are paying more for groceries and food compared to last year. 68.1% say they are paying more for utilities
like electricity, internet and telephone service compared to last year. 60.4% say they are paying more for car and home
insurance compared to last year.

Area of Spending More Less Same Do Not Spend
Groceries 75.8% 5.1% 17.6% 0.0%

Utilities 68.1% 4.6% 24.8% 2.0%
Home/Car Insurance 60.4% 7.2% 27.3% 4.3%

Gas 48.0% 15.8% 32.9% 2.1%
Rent/Mortgage 32.7% 2.0% 44.1% 20.7%

Credit Card Debt 23.2% 8.9% 28.1% 38.3%

[Note: Among voters that pay for rent/mortgage, 41.5% are paying more than last year. Among voters that pay credit card
debt, 38.5% pay more than last year.]

e The chart below compares how voters by party affiliation responded to this question. Every individual demographic group
said they were spending more on groceries by a minimum of 63.4% (blue collar workers).

Party Affiliation More Less Same
Strong Democratic 86.3% 2.5% 10.2%
Lean Democratic 81.4% 0.0% 16.3%
Independent 80.2% 2.3% 11.7%
Lean Republican 67.4% 2.3% 30.2%
Strong Republican 64.4% 8.4% 26.2%
Michigan Statewide Voter Survey — September 2025 10

Glengariff Group, Inc.
Detroit Regional Chamber



e There were two areas of spending that had a strong correlation to age. Younger voters were spending far more this year on
rent/mortgage than older voters. And older voters noticed a bigger difference in spending on home and car insurance.

Age More on Rent/Mortgage More on Car/Home Insurance
18-29 50.0% 47.7%
30-39 42.3% 53.8%
40-49 37.5% 61.7%
50-64 27.7% 60.8%
65+ 12.2% 74.8%

e Even among those voters that STRONGLY APPROVE of President Trump’s performance:

61.3% say they are paying more this year for groceries.

60.8% say they are paying more for utilities like electricity, internet and phone service.
58.0% say they are paying more for auto and home insurance.

52.0% Sav Good Jobs Available — Drop of 8.1% Since May 2025

e Voters were asked if there were good paying jobs available for anyone that wants to work.

52.0% of voters said good jobs are available. 34.2% said good jobs are not available. The 52.0% figure represents the lowest
percentage in the past five surveys when this question was asked.

Survey Period Good Jobs Available
May 2024 62.7%
September 2024 58.6%
January 2025 66.4%
April 2025 60.1%
September 2025 52.0%

Democratic voters drove the decline on this question with only 33.0% saying good jobs were available.

Michigan Statewide Voter Survey — September 2025

Glengariff Group, Inc.
Detroit Regional Chamber

11



Party Affiliation Available Not Available
Strong Democratic 33.0% 55.3%
Lean Democratic 39.5% 39.5%
Independent 60.4% 27.0%
Lean Republican 67.4% 27.9%
Strong Republican 66.5% 16.8%

Just 36.0% of voters aged 18-29 said good jobs are available.

e 43.3% of Michigan voters said they know someone that is looking for work. Those voters were asked if the people they know
are finding it easy or hard to get a job.

77.8% said they were having a hard time finding a job.

12.2% said they were having an easy time.
9.9% said they did not know.

e 41.4% of Michigan voters said they know a recent college graduate that is looking for work.

77.0% said they were having a hard time finding a job.

12.8% said they were having an easy time.

10.2% said they did not know.

17.5% Concerned About Losing Their Job — Statistically Consistent

e Among voters that are concerned about losing their current job while 82.3% say they are not concerned.

Survey Period

Concerned About Losing Job

May 24
Sept 24
Jan 25
April 25
Sept 25

14.3%
19.9%
20.1%
20.9%
17.5%
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e But there is a crucial demographic that stands out in this question.

31.3% of voters that have someone employed by the automobile industry are concerned about losing their
job. Only 13.0% of all other workers are concerned about losing their job.

Additionally, 25.0% of voters with household incomes above $200,000 are concerned about losing their job.

21.9% of those with a college education are concerned about losing their job compared to just 14.3% of those without a college
education. In May 2025, 16.2% of college voters were concerned while 23.6% of non-college voters were concerned.

e 22.2% of voters said they personally have had trouble finding a good paying job. That is statistically identical to both surveys

conducted in 2025.

Survey Period Trouble Finding a Job
May 24 21.4%

Sept 24 27.0%

Jan 25 23.2%

April 25 22.3%

Sept 25 22.2%

Michigan Voters Oppose Trump Tariffs by Margin of 40.8%-51.2%

e Michigan voters oppose President Trump’s increased tariffs by a margin of 40.8% support to 51.3% oppose.  8.1% did not
have an opinion.

23.4% STRONGLY SUPPORT the tariffs, but 43.6% STRONGLY OPPOSE the tariffs.

In May 2025, voters opposed the tariffs by a margin of 43.4%-51.3%. While opposition has remained consistent, STRONG
SUPPORT for the Trump tariffs has dropped from 30.3% to 23.4% -- a drop of 6.9% in STRONG SUPPORT.
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e Voters continue to be politically split with Democrats opposed and Republicans in support. But independent voters who were
split in May 2025 at 48.6%-50.9%, have now moved against the tariffs 39.6%-46.8%. Opposition from both leaning
Republicans and Strong Republican voters has increased by ten points against tariffs.

Party Affiliation Support Oppose
Strong Democratic ~ 7.1% 89.3%
Lean Democratic 7.0% 93.1%
Independent 39.6% 46.8%
Lean Republican 69.7% 23.3%
Strong Republican  80.6% 11.0%

e In May 2025, households that employed someone from the automobile industry were statistically split at 47.8% in support to
46.4% opposed. In September 2025, those households were 44.4% support to 50.7% opposed — a minor shift.

e But perhaps one of the starkest differences comes based on the type of job the respondent holds with only blue-collar voters

supporting the tariffs.

Type of Job Support Oppose
White collar 36.7% 58.0%
Blue collar 56.7% 34.3%
Pink collar 35.8% 55.4%
Retired 43.4% 49.3%

The type of job demographic provides a starker difference in support for tariffs than education attainment.

Education Support Oppose
Non-College 46.6% 44.9%
College 32.9% 59.6%
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71.5% of Voters Say Tariffs Mean They Are Paying More — Just 1.0% Say They Are Paying Less

e Voters were asked if tariffs have increased, decreased or had no impact on how much they pay for goods.

71.5% are paying more.

1.0% are paying less.

23.7% said there is no impact on what they pay.
3.8% said they did not know.

In May 2025, 78.6% said they expected to pay more, 5.5% less, with 11.4% saying it would have no impact on them.
The charts below compare how party affiliations answered this question in May 2025 and September 2025. A large bloc of

Republican voters shifted to ‘no impact on what they pay’.

May 2025 September 2025
Party Increase Decrease No Impact Increase Decrease No Impact
Strong Democratic ~ 92.8% 1.2% 3.6% 90.4% 0.5% 7.6%
Lean Democratic 94.4% 2.8% 2.8% 93.0% 0.0% 4.7%
Independent 86.8% 0.9% 7.0% 73.0% 1.8% 23.4%
Lean Republican 64.5% 11.8% 17.1% 48.4% 2.3% 46.5%
Strong Republican ~ 55.7% 12.0% 25.3% 51.3% 1.0% 41.4%

Even among those voters that STRONGLY SUPPORT the tariffs, 40.8% say they will are paying more while 2.1% say they

are paying less. 53.5% said it was having no impact on them.

e Among those voters that approve of Donald Trump’s performance as President:

51.0% believe they are paying more.

1.0% believe they are paying less.

42.2% believe it is having no impact on what they pay.
5.8% simply do not know.
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28.1% of Voters Have Delayed Purchases This Year — Up from 20.9% in May

e Voters were asked if they had delayed or sped up purchases as a result of tariffs this year.

28.1% have delayed purchases — up from 20.9% in May 2025.
14.3% have sped up purchases — consistent with 14.2% in May 2025.

As in May 2025, there are large differences by party affiliation. The chart below compares those who have delayed purchases
due to tariffs by party in May compared to September. Independent voters have been consistent between the two surveys.

But both Republican and Democratic percentages that have delayed purchases have increased with 47.7% of Strong
Democratic voters now delayed purchases.

Party Delayed May Delayed September
Strong Democratic  37.1% 47.7%

Lean Democratic 27.8% 37.2%

Independent 33.3% 30.6%

Lean Republican 3.9% 14.0%

Strong Republican  1.3% 6.3%

e (Car purchases continue to be the largest delayed purchase.

31.0% Car/Vehicle
12.3% Home Improvement/ Repair
11.1% Entertainment/ Vacations
10.5% Furniture/Home goods
9.9% Electronics/ Technology
8.2% Appliances
8.2% Online orders like Amazon/ Temu
7.0% Clothing/ Shoes
7.0% Some food/groceries
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48.4% Believe Tariffs Bad for Michigan’s Economy — Plurality of Voters

e Voters were asked if tariffs were good, bad or had no impact on Michigan’s economy.

48.4% Bad

28.3% Good

11.5% No Impact
11.8% Don’t Know

Those saying bad has dropped from 53.8% to 48.4%. Those saying good has dropped from 35.3% to 28.3%. Those saying
‘no impact’ has increased from 3.5% to 11.5%. The percentage of undecided voters has increased from 7.5% to 11.8%.

The chart below compares how voters answered this question in May 2025 to September 2025. Those saying that tariffs are
good for Michigan has dropped from 31.6% to 19.8% among independent voters, from 69.7% to 46.5% among Leaning GOP
voters, and from 74.7% to 58.6% among Strong GOP voters.

Those saying tariffs are bad has dropped from 93.4% to 80.7% among Strong Democratic voters and 88.9% to 74.4% among
Leaning Democratic voters and from 55.3% to 42.3% among independent voters.

There have been substantial increased in the percentage of voters saying ‘no impact’ or ‘don’t know’.

May 2025 September 2025

Party Good Bad No Impact DK Good Bad  No Impact DK

Strong Democratic  1.2% 93.4% 0.6% 4.8% 7.1% 80.7% 4.6% 7.6%

Lean Democratic 4.2% 88.9% 2.8% 4.1% 7.0% 74.4% 9.3% 9.3%

Independent 31.6% 55.3% 1.8% 11.3% 19.8% 42.3% 16.2% 21.6%
Lean Republican 69.7% 14.5% 10.5% 5.3% 46.5% 34.9% 11.6% 7.0%

Strong Republican ~ 74.7% 12.7% 5.1% 7.5% 58.6% 15.7% 13.6% 12.0%
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Those Who Say Canada is an Economic ‘Friend’ Increases from 68.4% in January to 79.1% in September

e Michigan voters were asked if they view Canada as a friend or threat to Michigan’s economy.

79.1% Friend of Michigan’s economy
6.7% Threat to Michigan’s economy
8.9% Neither

5.3% Don’t Know

In January 2025, 68.4% of Michigan voters viewed Canada as an economic friend while 8.6% viewed them as an economic
threat. 9.3% said neither. 13.1% did not know.

Every party affiliation views Canada as an economic friend now by a margin of 70.2% of higher.

September 2025 January 2025
Party Affiliation Friend Threat Friend
Strong Democratic 89.3% 3.6% 83.0%
Lean Democratic 97.7% 0.0% 77.3%
Independent 71.2% 11.7% 65.8%
Lean Republican 81.4% 0.0% 58.5%
Strong Republican 70.2% 9.9% 56.7%

Michigan voters that approve of Donald Trump’s job performance view Canada as an economic friend to Michigan by a

margin of 73.4%-9.4%.
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Canadian Tariffs Viewed As Bad for Michigan’s Economy By Nearly 3-1 Margin

e Voters were asked if they would characterize Michigan’s economic relationship with Canada as good or bad for Michigan’s

economy.
55.1% Good

19.2% Bad

11.5% Neutral
14.1% Do Not Know

The chart below compares positions by party affiliation.

Party Affiliation Good Bad Neutral
Strong Democratic 64.0% 19.8% 6.1%
Lean Democratic 55.8% 20.9% 18.6%
Independent 51.4% 21.6% 13.5%
Lean Republican 48.8% 16.3% 14.0%
Strong Republican 51.8% 16.8% 13.6%

No single demographic group thought Michigan’s economic relationship with Canada was bad at more than 25.0%.

A majority of voters that approve of the job Donald Trump is doing as President view Michigan’s economic relationship
with Canada as good for Michigan’s economy.

53.5% Good

17.0% Bad

12.4% Neutral
17.0% Don’t Know
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e Voters were asked if placing tariffs on Canada is good or bad for Michigan’s economy, or did it have no impact. Voters saying

‘bad’ outnumbered ‘good’ by a three to one margin.

57.2%
19.2%
12.7%
10.9%

Bad

Good

No Impact
Don’t Know

The only demographic group that believes Canadian tariffs are good for Michigan’s economy is Strong Republican voters.

Party Affiliation Good Bad No Impact
Strong Democratic  2.5% 92.9% 2.0%
Lean Democratic 2.3% 88.4% 7.0%
Independent 15.3% 55.0% 15.3%
Lean Republican 25.6% 39.5% 18.6%
Strong Republican  43.5% 22.5% 20.4%

Among voters that strongly support President Trump’s tariffs, 55.6% believe Canadian tariffs are good for Michigan’s
economy. 14.8% say they are bad. 23.2% say Canadian tariffs will have no impact on Michigan’s economy. 6.3% do not

know.

Among voters that approve of the job Donald Trump is doing, however, just 38.2% think Canadian tariffs will be good for
Michigan’s economy.

38.2%
25.4%
22.2%
14.2%

Good

Bad

No Impact
Don’t Know
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60.3% of Michiganders Say Tariffs Are Hurting Michigan’s Auto Industry

e Voters were asked if tariffs were helping or hurting Michigan’s automobile industry.

60.3% Hurting
18.9% Helping
10.2% No Impact
10.5% Don’t Know

42.4% say tariffs are HURTING A LOT compared to only 10.2% that say they are HELPING A LOT.

Only a plurality of Strong Republican voters believes the tariffs are helping the automobile industry.

Party Affiliation Helping Hurting No Impact
Strong Democratic ~ 3.0% 87.4% 5.6%
Lean Democratic 4.7% 86.0% 9.3%
Independent 11.7% 61.2% 16.2%
Lean Republican 34.9% 39.5% 9.3%
Strong Republican  40.3% 30.8% 12.0%

By a margin of 19.0%-66.2%, households with someone employed in the automobile industry believe the tariffs are hurting

the automobile industry.

Blue collar workers believe tariffs are hurting the automobile industry by a margin of 26.1%-53.0%

Type of Job Helping Hurting No Impact
White collar 18.9% 67.5% 8.3%

Blue collar 26.1% 53.0% 11.2%
Pink collar 9.7% 57.7% 14.1%
Retired 22.8% 60.3% 8.8%

Among voters that approve of President Trump’s performance, just 38.2% believe the tariffs are helping the automobile
industry. 32.0% believe it is hurting the industry. 15.2% say they are having no impact. 14.6% simply do not know.
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Voters Overwhelmingly See Auto blue Checks Decreasing

e Voters were asked if tariffs would increase or decrease automobile workers profit sharing checks this year.

7.4% Checks would increase
47.2% Checks would decrease
17.6% No impact

27.8% Do not know

Among households with workers in the automobile industry, they believe checks will decrease by a margin of 4.2%-59.2%.
16.9% of auto households believe there will be no impact.

32.4% of auto voters believe profit sharing checks will DECREASE A LOT.

50.8% Say They Are Using Artificial Intelligence

e Voters were asked how closely or not closely they were following the conversation about artificial intelligence. By a margin
of 62.5%-37.0%, voters say they are closely following the conversation.

But only 18.6% of voters say they are VERY CLOSELY following the conversation.

e Voters were asked if they were currently using artificial intelligence in their work or personal life. 47.5% of voters say they
are using A.L. while 50.8% of voters said they are not using A.IL.

There are sharp demographic differences with college, higher income, younger and white-collar voters most using artificial
intelligence. Republican, older, low income, and blue-collar voters were the least likely to be using artificial intelligence.
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Party Affiliation Using Not Using

Strong Democratic 54.8% 43.1%
Lean Democratic 48.8% 48.8%
Independent 43.2% 56.8%
Lean Republican 58.1% 41.9%
Strong Republican 37.2% 60.2%
Age Using Not Using
18-29 58.1% 41.9%
30-39 52.3% 43.8%
40-49 58.3% 41.7%
50-64 45.3% 54.1%
65+ 26.8% 69.9%
Income Using Not Using
0-30,000 25.0% 71.2%
30-70,000 40.2% 58.0%
70-100,000 50.4% 49.6%
100-200,000 61.9% 36.7%
+200,000 62.0% 36.0%
Type of Job Using Not Using
White collar 71.6% 27.8%
Blue collar 36.6% 61.2%
Pink collar 52.2% 44.6%
Retired 30.1% 68.4%
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40.0% Say A.I. Will Have No Impact on Michigan’s Prosperity

e Voters were asked if artificial intelligence would make Michigan more or less prosperous.

23.7% More prosperous
39.4% Less prosperous
40.0% No impact

6.9% Don’t Know/ Refused

Voters following the A.IL. conversation closely were the most likely to think it would make Michigan more prosperous.
42.5% of those watching the conversation closely think it will make Michigan more prosperous while 28.4% said it would
make Michigan less prosperous. 28.3% simply did not know.

For those not watching the conversation at all, 51.7% said they simply did not know.

e Among those currently using artificial intelligence, they believe it will make Michigan more prosperous by a margin of 38.0%-
20.8% -- 33.2% just do not know.

e Among those currently not using artificial intelligence, they are sharply pessimistic about artificial intelligence with just 11.0%
believing it will make Michigan more prosperous and 37.2% saying it will make Michigan less prosperous. 46.3% just do not
know.

e White collar workers say it will make Michigan more prosperous by a margin of 35.5%-22.5%, with 34.9% not knowing.
Blue collar workers say it will make Michigan less prosperous by a margin of 18.6%-39.5%, with 35.1% not knowing.
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But 61.0% Believe A.L. Means Less Jobs

e Voters were asked if artificial intelligence would mean more jobs or less jobs for Michigan.

15.3% More Jobs
61.0% Less Jobs
7.1% No Impact
16.0% Don’t Know

There are no statistical differences by party affiliation on this question.

Among those voters that are following the artificial intelligence conversation very closely, 23.9% say it means more jobs for
Michigan while 64.6% say it means less jobs for Michigan.

Among those voters that are currently using artificial intelligence, 20.4% believe it means more jobs while 57.4% say it means
less jobs.

Voters under 40 and voters over 65 are the most pessimistic about less jobs resulting from artificial intelligence.

Age More Less
18-29 15.1% 68.6%
30-39 11.6% 69.0%
40-49 21.7% 53.4%
50-64 16.9% 58.1%
65+ 11.4% 67.8%
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Voters Interested in Independent Candidate for Governor 56.7%-23.0%

e Voters were asked if they were very interested, somewhat interested, somewhat not interested or not interested at all in voting
for an independent candidate for Governor.

23.2%
34.5%
2.8%

20.2%
15.1%

Very Interested
Somewhat Interested
Somewhat Not Interested
Not Interested At All
Depends

e Not surprisingly, interest for an independent candidate was strongest among Independent voters. But a majority of Strong
Democratic and Strong Republican voters are at least open to an independent candidate.

Party Affiliation Very Somewhat Somewhat Not Depends TOTAL
Interested Interested Not Interested Interest at all
Strong Democratic  15.2% 41.6% 4.6% 19.8% 14.2% 56.8%
Lean Democratic 23.3% 32.6% 2.3% 23.3% 18.6% 55.9%
Independent 41.4% 29.7% 1.8% 10.8% 27.9% 71.1%
Lean Republican 30.2% 18.6% 0.0% 18.6% 27.9% 48.8%
Strong Republican  20.4% 32.5% 2.6% 25.1% 14.7% 52.9%
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MICHIGAN STATEWIDE SURVEY

SEPTEMBER 2025
Hello, my name is . I’m not selling anything. I’m doing a quick survey of voters’ attitudes in Michigan.
approximately six minutes.
A. Are you registered to vote at the address I am calling?
1. Yes.....CONTINUE 100.0%
2. No....TERMINATE
1. And could you tell me in what county you vote in?
1. UP/North 9.7%
2. West 12.5%
3. Southwest 9.9%
4. Mid Michigan 9.5%
5. East Central 10.2%
6. Oakland 13.3%
7. Macomb 9.5%
8. Wayne 11.2%
0. City of Detroit 4.9%
10. Remainder of Detroit MSA 9.2%
2. CODE:
1. Outstate 51.8%
(UP/North, West, Southwest, Mid, East Central)
2. Metro Detroit 48.2%

(Oakland, Macomb, Wayne, Detroit, Detroit MSA)
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3. Do you approve or disapprove of the job being done by Gretchen Whitmer as Governor of Michigan? ASK: WOULD THAT
BE STRONGLY APPROVE/DISAPPROVE OR JUST SOMEWHAT APPROVE/DISAPPROVE?

1. Strongly approve 32.4% APPROVE 49.0%
2. Somewhat approve 16.6%
3. Somewhat disapprove 8.2% DISAPPROVE 35.8%
4. Strongly disapprove 27.6%
5. Neither/ Don’t Know/ Refused....DO NOT OFFER 15.1% DON’T KNOW 15.1%

4. Do you approve or disapprove of the job that Michigan’s State Legislature is doing? ASK: WOULD THAT BE
STRONGLY APPROVE/DISAPPROVE OR JUST SOMEWHAT APPROVE/DISAPPROVE?

l. Strongly approve 5.3% APPROVE 29.6%
2. Somewhat approve 24.3%
3. Somewhat disapprove 13.8% DISAPPROVE 31.6%
4. Strongly disapprove 17.8%
5. Neither/ Don’t Know/ Refused....DO NOT OFFER 38.8% DON’T KNOW 38.8%

5. Do you approve or disapprove of the job being done by Donald Trump as President of the United States? ASK: WOULD
THAT BE STRONGLY APPROVE/DISAPPROVE OR JUST SOMEWHAT APPROVE/DISAPPROVE?

1. Strongly approve 29.8% APPROVE 45.3%
2. Somewhat approve 15.5%
3. Somewhat disapprove 3.8% DISAPPROVE 48.4%
4. Strongly disapprove 44.6%
5. Neither/ Don’t Know/ Refused....DO NOT OFFER 6.4% DON’T KNOW 6.4%
6. Do you think Michigan is on the right track, or would you say things are on the wrong track?
1. Right track 51.5%
2. Wrong track 33.7%
3. Don’t Know/ Refused...DO NOT OFFER 14.8%
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7. And would you say the Michigan’s economy is on the right track or would you say that Michigan’s economy is on the wrong

track?
1. Right track.... MOVE TO Q9 42.4%
2. Wrong track...MOVE TO Q8 42.8%
3. Don’t Know/ Refused...DO NOT OFFER/ MOVE TO Q9 14.8%
8. And why specifically do you think the Michigan economy is on the wrong track?

No good jobs/ Unemployment 49 18.8 %
Wages are too low/ Not paying enough 28 10.8 %
Inflation/ Cost of goods 101 38.8%
Tariffs 13 5.0%
Anti-Biden or Democrats 11 4.2 %
Anti-Trump or Republicans 8 3.1 %
Nobody wants to work/ Government subsidies 4 1.5 %
There are not enough workers 0 0.0 %
Cost of gas prices 1 0.4 %
Supply chain issues/ Can't get anything 0 0.0 %
Taxes and government spending 10 3.8%
Poor business climate 2 0.8 %
Bad government/ Corruption 7 2.7 %
Bad roads and infrastructure 3 1.2 %
We're too stagnant/Nothing getting done 2 0.8 %
Going green causing problems 3 1.2 %
We're being influenced by national and worldwide

economic problems 4 1.5%
Misc 3 1.2 %
Don't know/Refused 11 4.2 %
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9.
ago?
1. Better....ASK: 16.8%
AND WHY SPECIFICALLY ARE YOU DOING BETTER?
[RECORD AS STATED/ CODE RESPONSE]
2. Worse....ASK: 27.1%
AND WHY SPECIFICALLY ARE YOU DOING WORSE?
[RECORD AS STATED/ CODE RESPONSE]
3. About the same 55.8%
4. Don’t Know/ Refused...DO NOT OFFER 0.3%
AND WHY SPECIFICALLY ARE YOU
DOING BETTER? Number Percent
I got a job/work 17 16.7 %
I got a better job/promotion 16 15.7 %
Wage increase/ I'm making more money 22 21.6 %
Growth in stocks and investments 9 8.8 %
I retired/get social security 9 8.8 %
I went into business for myself 3 2.9 %
The economy is improving/Prices are lowering 5 4.9 %
Self-improvement and consciousness 4 39%
My expenses decreased 2 2.0%
Government policies and taxes helped me 6 59%
I got higher education/ went back to school 2 2.0%
Opportunities/money came to me 3 2.9 %
Misc 2 2.0%
Don't know/Refused 2 2.0 %
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AND WHY SPECIFICALLY ARE YOU

DOING WORSE? Number Percent
Inflation/ Cost of goods and gas 91 552 %
The economy and jobs/ Wages 43 26.1 %
Because of Trump 5 3.0%
Tariffs 2 1.2%
My business is suffering/ Loss of sales 4 24 %
Health issues 6 3.6 %
I retired 3 1.8 %
Taxes increased while government assistance got cut 5 3.0%
Legal trouble 2 1.2 %
I had children 3 1.8 %
I'm homeless 1 0.6 %
Misc 0 0.0 %
Don't know/Refused 0 0.0 %
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10.  Thinking about the economy, which statement best reflects your views?

The economy is seeing strong growth

The economy is seeing growth, but slow growth

The economy is weakening but we are not in a recession
The economy is in a recession.....ASK:

=

AND WHY DO YOU THINK THE ECONOMY IS IN A RECESSION?

4.6% GROWTH
33.6%

50.0% DECLINE
8.7%

[RECORD AS STATED/ CODE RESPONSE]
5. Don’t Know/ Refused...DO NOT OFFER

AND WHY DO YOU THINK THE

ECONOMY IS IN A RECESSION? Number Percent
Inflation/ Cost of goods and gas 26 49.1 %
Reduction in job numbers and growth 9 17.0 %
Poor wages 4 7.5 %
The tariffs are making things worse 7 13.2%
Trump and our government as a whole don't care 3 5.7 %
Struggling communities mean less business 1 1.9 %
The world is getting worse 2 3.8%
Misc 0 0.0 %
Don't know/Refused 1 1.9 %
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11. And in one year do you think the economy will be growing or do you think it will be in recession?

1. Growing 41.9%
2. Recession 38.5%
3. About the same...DO NOT OFFER 5.6%

4. Don’t Know/ Refused...DO NOT OFFER 14.0%

12.  And would you say inflation will get worse, get better, or do you think it will be about the same next year?

1. Worse 43.1%
2. Better 24.2%
3. About the same 27.6%
4. Don’t Know/ Refused...DO NOT OFFER 5.1%

I am going to read you several different areas that most households spend money on. For each, please tell me if this year you have
spent less on that area, spent more on that area, or spent about the same on that area as you did last year. If you don’t spend money

on that area, just let me know that.

13. Groceries and food
1. Less
2. More
3. About the same
4. Don’t Know/ Not Sure/ Refused...DO NOT OFFER
5. Don’t spend money on that area
14. Your rent or mortgage payment
1. Less
2. More
3. About the same
4. Don’t Know/ Not Sure/ Refused...DO NOT OFFER
5. Don’t spend money on that area
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5.1%
75.8%
17.6%
1.5%
0.0%

2.0%
32.7%
44.1%
0.5%
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15.

16.

17.

18.

Gas

1. Less

2. More

3. About the same

4. Don’t Know/ Not Sure/ Refused
5. Don’t spend money on that area
Credit card debt

1. Less

2. More

3. About the same

4. Don’t Know/ Not Sure/ Refused
5. Don’t spend money on that area

Home and car insurance

Nk W=

Less

More

About the same

Don’t Know/ Not Sure/ Refused
Don’t spend money on that area

...DO NOT OFFER

...DO NOT OFFER

...DO NOT OFFER

Utility bills like electricity, internet or telephones

Nk W=

Less

More

About the same

Don’t Know/ Not Sure/ Refused
Don’t spend money on that area
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...DO NOT OFFER

15.8%
48.0%
32.9%
1.2%
2.1%

8.9%
23.2%
28.1%
1.5%
38.3%

7.2%
60.4%
27.3%
0.8%
4.3%

4.6%
68.1%
24.8%
0.5%
2.0%
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19. And would you say there are good paying jobs available for anyone that wants to work or would you say there are not good

paying jobs available?

Good jobs available

Good jobs not available

Depends...DO NOT OFFER

Don’t Know/ Refused...DO NOT OFFER

=

52.0%
34.2%
8.6%
5.3%

20. Do you know anyone currently looking for work? IF YES, ASK: AND WOULD YOU SAY THEY ARE FINDING IT

EASY OR HARD TO GET A JOB?

Yes, easy....MOVE TO Q21

Yes, hard.... MOVE TO Q21

Yes, don’t know....MOVE TO Q21

No, don’t know anyone....MOVE TO Q22

Don’t Know/ Refused...DO NOT OFFER/MOVE TO Q22

M

5.3%
33.7%
4.3%
56.4%
0.3%

21. And would you say that you know any recent college graduates that have been looking for a job? IF YES, ASK: AND
WOULD YOU SAY THEY HAVE HAD AN EASY OR A DIFFICULT TIME FINDING A JOB?

Yes, easy

Yes, difficult

Yes, but not sure

No

Don’t Know/ Refused

MRS
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22. And what would you say is YOUR current employment status?

1. Full time job....MOVE TO Q23 54.8%
2. Part time job...MOVE TO Q23 10.4%
3. Not employed, but looking...MOVE TO Q25 2.3%
4, I am a full-time student... MOVE TO Q26 2.0%
5. Not employed, not looking....MOVE TO Q26 4.1%
6. I am retired...MOVE TO Q26 22.4%
7. I am on disability....MOVE TO Q26 3.5%
8. Don’t Know/ Refused....MOVE TO Q26 0.7%
23.  When it comes to your current job, how concerned or not concerned are you about losing that job? Would you say you are

very concerned, somewhat concerned, not very concerned, or not concerned at all about losing your current job?

l. Very concerned 6.1% CONCERNED 17.5%
2. Somewhat concerned 11.4%
3. Not very concerned 14.4% NOT CONCERNED 82.3%
4. Not concerned at all 67.9%
5. Don’t Know/ Refused...DO NOT OFFER 0.3%

24.  And would you characterize your job as a white-collar job including office, professional or management. A blue-collar job

including skilled trades, manufacturing, construction or maintenance. Or a pink-collar job including care work, the service
industry, education, nursing or retail?

1. White collar 42.7%
2. Blue collar 33.8%
3. Pink collar 23.2%
4, Other - 0.0%
5. Don’t Know/ Refused...DO NOT OFFER 0.3%
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25. Have you personally had trouble finding a good paying job?

1. Yes 22.2%
2. No 75.9%
3. Don’t Know/ Refused/ Other...DO NOT OFFER 2.2%

26. President Trump has increased tariffs on virtually every country in the world. Do you support or oppose President Trump’s
increase in tariffs on goods? ASK: WOULD THAT BE STRONGLY SUPPORT/OPPOSE OR JUST SOMEWHAT
SUPPORT/OPPOSE?

1. Strongly support 23.4% SUPPORT 40.8%
2. Somewhat support 17.4%
3. Somewhat oppose 7.6% OPPOSE 51.2%
4. Strongly oppose 43.6%
5. Don’t Know/ Refused/ Neutral...DO NOT OFFER 8.1%
27. Do you think these tariffs have increased the costs you pay for goods, decreased the costs you pay for goods or had no impact

on what you pay for goods?

1. Increase costs 71.5%
2. Decrease costs 1.0%
3. Have no impact on costs 23.7%
4. Don’t Know/ Depends/ Refused...DO NOT OFFER 3.8%
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28.

Over the past eight months, have you chosen to delay any purchases you otherwise would have made because of tariffs or
costs? IF YES, ASK: AND WHAT HAVE YOU CHOSEN TO DELAY PURCHASING?

1. Yes. ASK: AND WHAT HAVE YOU DELAYED PURCHASING?  28.1%
[RECORD AS STATED/ CODE RESPONSE]
2. No 71.5%
3. Don’t Know /Refused...DO NOT OFFER 0.3%
AND WHAT HAVE YOU DELAYED
PURCHASING? Number Percent
A car/vehicle 53 31.0 %
Vehicle repair or insurance 3 1.8 %
A house/property 5 2.9%
Home improvement/repair 21 12.3 %
Furniture and home goods 18 10.5 %
Appliances and other large items 14 8.2 %
Electronics and technology 17 9.9 %
Entertainment/vacations 19 11.1 %
Clothing and shoes 12 7.0 %
Some foods/groceries 12 7.0 %
Online orders from places like Amazon and Temu 14 8.2 %
Gifts and toys 3 1.8 %
Equipment and materials for my business 7 4.1 %
Building materials 7 4.1 %
School supplies 2 1.2 %
Misc 0 0.0 %
Don't know/Refused 0 0.0 %
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29.

Over the past eight months, have you chosen to speed up any purchases you otherwise would have delayed because of tariffs or

costs? IF YES, ASK: AND WHAT YOU HAVE CHOSEN TO SPEED UP PURCHASING?

1. Yes: ASK:

AND WHAT HAVE YOU CHOSEN TO SPEED UP PURCHASING?

[RECORD AS STATED/ CODE RESPONSE]

2. No

3. Don’t Know/ Refused...DO NOT OFFER

AND WHAT HAVE YOU CHOSEN TO

SPEED UP PURCHASING? Number Percent
A car/bought out my lease 20 23.0 %
Vehicle repair and parts 4 4.6 %
A house 6 6.9 %
Home repair and repair items 13 14.9 %
Home goods and supplies 1 1.1%
Appliances and other large items 14 16.1 %
Electronics and technology 8 9.2 %
Food/Non-perishables 4 4.6 %
Equipment for farming and self-sufficiency 8 92%
Building materials 4 4.6 %
School tuition and supplies 2 23 %
Online purchases 2 23 %
Paying bills in advance 2 23 %
Goods from other countries 7 8.0 %
Misc 0 0.0 %
Don't know/Refused 4 4.6 %
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30. Do you think tariffs will [ROTATE] be good for Michigan’s economy, bad for Michigan’s economy or have no impact on
Michigan’s economy?
1. Good for Michigan 28.3%
2. Bad for Michigan 48.4%
3. No Impact on Michigan 11.5%
4. Don’t Know/ Refused...DO NOT OFFER 11.8%
31.  Would you characterize Michigan’s economic relationship with Canada as good for Michigan’s economy or bad for
Michigan’s economy?
1 Good 55.1%
2. Bad 19.2%
3. Neutral/ Neither good nor bad 11.5%
4 Don’t Know/ Refused...DO NOT OFFER 14.1%
32. Do you think placing tariffs on Canada is good for Michigan’s economy, bad for Michigan’s economy or would you say it will
have no impact on Michigan’s economy?
1. Good 19.2%
2. Bad 57.2%
3. No Impact 12.7%
4. Don’t Know/ Depends/ Refused...DO NOT OFFER 10.9%
33. Do you view Canada as a friend of Michigan’s economy or as a threat to Michigan’s economy?
1. Friend 79.1%
2. Threat 6.7%
3. Neither 8.9%
4. Other DO NOT OFFER 0.0%
5. Don’t Know/ Refused...DO NOT OFFER 5.3%
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34, I would like you to think specifically about Michigan’s automobile industry. Do you think tariffs are helping Michigan’s auto
industry, hurting Michigan’s auto industry or having no impact on Michigan’s auto industry? ASK: WOULD THAT BE
HELP/HURT A LOT OR JUST A LITTLE?

1. Helping a lot 10.2% HELP 18.9%
2. Helping a little 8.7%
3. Hurting a little 17.9% HURT 60.3%
4. Hurting a lot 42.4%
5. No Impact 10.2% NO IMPACT 10.2%
6. Don’t Know/ Refused...DO NOT OFFER 10.5% DON’T KNOW 10.5%
35.  Let me ask you specifically about the profit sharing checks that workers in Michigan’s automobile industry receive. Do you

think tariffs will increase profit sharing checks this year for auto industry employees, decrease profit sharing checks this year
for auto industry employees, or have no impact on workers’ profit sharing checks this year for auto industry employees?
ASK: WOULD THAT BE INCREASE/ DECREASE A LOT OR JUST A LITTLE?

1. Increase a lot 3.5% INCREASE 7.4%
2. Increase a little 3.9%
3. Decrease a little 19.6% DECREASE 47.2%
4, Decrease a lot 27.6%
3. No Impact 17.6% NO IMPACT 17.6%
6. Don’t Know Refused...DO NOT OFFER 27.8% DON’T KNOW 27.8%
36. And do you or anyone in your household work in the automobile industry?
1. Yes 23.4%
2. No 76.6%
3. Don’t Know/ Refused...DO NOT OFFER 0.0%
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37. Switching topics, would you say that you are following the conversation about artificial intelligence very closely, somewhat
closely, not that closely, or not at all?

1. Very closely 18.6% CLOSELY 62.5%
2. Somewhat closely 43.9%

3. Not that closely 17.9% NOT CLOSELY 37.0%
4. Not at all 19.1%

5. Don’t Know/ Refused...DO NOT OFFER 0.5%

38.  And would you say you are or are not using artificial intelligence technology in your work or personal life?

1. Yes, are using 47.5%

2. No, not using 50.8%

3. Don’t Know/ Refused...DO NOT OFFER 1.6%

39. Do you think artificial intelligence will make Michigan more or less prosperous, or do you think it will have no impact on
Michigan’s prosperity? ASK: WOULD THAT BE MUCH MORE/LESS PROSPEROUS OR JUST A LITTLE
MORE/LESS PROSPEROUS?

1. Much more prosperous 9.9% MORE 23.7%
2. Little more prosperous 13.8%

3. Little less prosperous 12.0% LESS 29.4%
4. Much less prosperous 17.4%

5. No Impact 40.0% NO IMPACT 40.0%
6. Not Sure/ Don’t Know...DO NOT OFFER 1.0%

7. Refused...DO NOT OFFER 5.9%

Michigan Statewide Voter Survey — September 2025
Glengariff Group, Inc.
Detroit Regional Chamber



40. Do you think artificial intelligence will mean more jobs for Michigan or less jobs for Michigan? ASK: WOULD THAT BE

MUCH MORE/LESS OR JUST A LITTLE MORE/LESS?

Not Sure/ Don’t Know....DO NOT OFFER
Refused....DO NOT OFFER

1. Much more jobs
2. Little more jobs
3. Little less jobs
4. Much less jobs
S. No Impact

6.

7.

5.8% MORE JOBS 15.3%
9.5%

25.0% LESS JOBS 61.0%
36.0%

7.1% NO IMPACT 7.1%

16.0% DON’T KNOW 16.0%
0.7%

41.  Would you say Michigan does or does not offer free college or community college tuition programs? IF YES, ASK:

WOULD THAT BE COLLEGE, COMMUNITY COLLEGE OR BOTH?

Yes, college
Yes, community college

A e

Yes, both 23.5%
No 21.9%
Don’t Know 22.7% DON’T KNOW 22.7%
42. Would you say you are or are not interested in voting for a candidate for Governor that ran as an independent — not affiliated

3.5% COLLEGE 27.0%
28.5% COMM COLLEGE 52.0%

with either party. ASK: WOULD YOU SAY VERY INTERESTED/NOT INTERESTED OR JUST SOMEWHAT

INTERESTED/ NOT INTERESTED?

Very interested

Somewhat interested

Somewhat not interested

Not interested

Depends....DO NOT OFFER

Don’t Know/ Refused....DO NOT OFFER

S

Just a few questions for statistical purposes.
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43. Generally speaking, would you say you tend to vote mostly for Republican candidates, do you vote mostly for Democratic

candidates, or would you say you vote equally for both Republican and Democratic candidates? IF VOTE EQUALLY ASK:

WOULD YOU SAY YOU LEAN MORE TO THE DEMOCRATIC PARTY OR MORE TO THE REPUBLICAN PARTY,

OR WOULD YOU SAY YOU ARE AN INDEPENDENT VOTER?

1. Strong Democratic

2. Lean Democratic

3. Independent

4. Lean Republican

5. Strong Republican

6. Other/ Refused/ Don’t Know....DO NOT OFFER
44, Could you please tell me in what year you were born?

1. 18-29 (1996-2007)

2. 30-39 (1986-1995)

3. 40-49 (1976-1985)

4. 50-64 (1961-1975)

5. 65+ (1960 and before)

6. Don’t Know/ Refused....DO NOT OFFER

45. What would be the last year of schooling you completed?

High school graduate or less

Associates degree/ Some Community College/ Some College/Voc Train
Trade certification

College Graduate

Don’t Know/ Refused...DO NOT OFFER

Nk W=
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32.4% DEMOCRATIC 39.5%
7.1%
18.3% INDEPENDENT 18.3%
7.1%
31.4% REPUBLICAN 38.5%
3.8%

14.1%
21.4%
19.7%
24.3%
20.2%
0.2%

23.0%
28.9%
5.6%
41.9%
0.5%

44



46. And what is your race or ethnic background?

1. Caucasian 74.7%
2. African American 12.7%
3. Hispanic/ Puerto Rican/ Mexican American 2.5%
4. Asian 0.3%
5. Mixed Race....DO NOT OFFER 3.8%
6. Native American 0.7%
7. Other/ Don’t Know/ Refused...DO NOT OFFER 5.4%
47.  Iam going to read you several categories. Please tell me which one best represents your total household income.
1. O to $30,000 8.6%
2. $30,000 to $70,000 27.8%
3. $70,000 to 100,000 22.9%
4. $100,000 to $200,000 24.2%
5. More than $200,000 8.2%
6. Don’t Know/ Refused...DO NOT OFFER 8.4%

48. Gender: BY OBSERVATION

1. Male 46.7%
2. Female 53.3%

49. Telephone

1. Cell 83.9%
2. Landline 16.1%
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3. Do you approve or disapprove of the job being done by Gretchen Whitmer as Governor of Michigan? ASK: WOULD THAT
BE STRONGLY APPROVE/DISAPPROVE OR JUST SOMEWHAT APPROVE/DISAPPROVE?

Strongly Somewhat Somewhat Strongly Don’t

Approve Approve Disapprove  Disapprove  Know
Strong Dem  62.4% 19.3% 2.0% 4.1% 12.2%
Lean Dem 67.4% 16.3% 0.0% 7.0% 9.3%
Independent 26.1% 20.7% 8.1% 20.7% 24.3%
Lean GOP  2.3% 11.6% 9.3% 53.5% 23.3%
Strong GOP  5.8% 8.9% 15.7% 56.5% 13.1%
Out 24.1% 14.0% 11.7% 33.0% 17.1%
Metro 41.3% 19.5% 4.4% 21.8% 13.0%
No College  28.3% 14.0% 9.1% 33.1% 15.4%
College 38.4% 19.6% 7.1% 20.0% 14.9%
18-29 30.2% 19.8% 9.3% 18.6% 22.1%
30-39 22.3% 19.2% 12.3% 23.1% 23.1%
40-49 32.5% 20.0% 10.0% 24.2% 13.3%
50-64 35.1% 12.2% 4.7% 39.9% 8.1%
65+ 41.5% 13.0% 5.7% 27.6% 12.2%
Male 25.0% 17.3% 10.6% 33.5% 13.7%
Female 38.9% 16.0% 6.2% 22.5% 16.4%
Black 62.3% 11.7% 5.2% 9.1% 11.7%
White 26.7% 16.5% 9.5% 31.3% 16.1%
$0-30,000 44.2% 11.5% 1.9% 30.8% 11.5%
$30-70,000 30.8% 13.0% 8.9% 27.2% 20.1%
$70-100,000 33.1% 17.3% 11.5% 29.5% 8.6%
$100-200,000 32.7% 17.7% 9.5% 22.4% 17.7%
+$200,000  26.0% 28.0% 6.0% 28.0% 12.0%
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White 34.9%
Blue 20.1%
Pink 34.8%
Retired 41.9%
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15.4%
18.7%
21.7%
13.2%

7.7%
10.4%
7.6%
4.8%

22.5%
41.0%
20.7%
33.3%

19.5%
9.7%
15.2%
9.5%
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4. Do you approve or disapprove of the job that Michigan’s State Legislature is doing? ASK: WOULD THAT BE
STRONGLY APPROVE/DISAPPROVE OR JUST SOMEWHAT APPROVE/DISAPPROVE?

Strongly Somewhat Somewhat Strongly Don’t

Approve Approve Disapprove  Disapprove  Know
Strong Dem  7.6% 29.9% 10.7% 11.2% 40.6%
Lean Dem  2.3% 37.2% 18.6% 4.7% 37.2%
Independent  9.9% 26.1% 12.6% 21.6% 29.7%
Lean GOP  0.0% 27.9% 4.7% 23.3% 44.2%
Strong GOP  2.6% 14.7% 17.8% 24.1% 40.8%
Out 3.2% 25.1% 17.1% 19.4% 35.2%
Metro 7.5% 23.5% 10.2% 16.0% 42.7%
No College  5.4% 22.0% 14.3% 18.9% 39.4%
College 5.1% 27.5% 13.3% 16.1% 38.0%
18-29 4.7% 24.4% 7.0% 10.5% 53.5%
30-39 1.5% 29.2% 15.4% 14.6% 39.2%
40-49 7.5% 23.3% 11.7% 20.8% 36.7%
50-64 6.1% 19.6% 16.2% 22.3% 35.8%
65+ 6.5% 25.2% 16.3% 17.9% 34.1%
Male 5.6% 25.4% 16.2% 20.4% 32.4%
Female 4.9% 23.5% 11.7% 15.4% 44.4%
Black 14.3% 24.7% 7.8% 15.6% 37.7%
White 3.3% 24.4% 15.6% 17.0% 39.6%
$0-30,000 7.7% 15.4% 11.5% 21.2% 44.2%
$30-70,000  5.3% 27.2% 18.9% 10.7% 37.9%
$70-100,000 7.9% 25.2% 12.9% 17.3% 36.7%
$100-200,000 4.1% 26.5% 9.5% 20.4% 39.5%
+$200,000  4.0% 26.0% 12.0% 26.0% 32.0%
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White 4.1%
Blue 6.7%
Pink 4.3%
Retired 7.4%
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29.6%
19.4%
25.0%
22.1%

9.5%

20.1%
14.1%
16.9%

16.6%
18.7%
22.8%
19.1%

40.2%
35.1%
33.7%
34.6%

49



5. Do you approve or disapprove of the job being done by Donald Trump as President of the United States? ASK:

THAT BE STRONGLY APPROVE/DISAPPROVE OR JUST SOMEWHAT APPROVE/DISAPPROVE?

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Strongly
Approve
4.1%
0.0%
15.3%
41.9%
70.2%

37.1%
21.8%

34.0%
23.9%

19.8%
23.1%
33.3%
33.8%
35.8%

34.2%
25.9%

14.3%
33.0%

28.8%
30.8%
25.9%

$100-200,000 30.6%

+$200,000

38.0%

Somewhat
Approve
3.6%
9.3%
20.7%
37.2%
20.9%

18.1%
12.6%

18.0%
11.8%

12.8%
21.3%
10.0%
14.9%
16.3%

18.0%
13.3%

52%
18.9%

9.6%

18.3%
22.3%
10.2%
12.0%
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Somewhat
Disapprove
1.5%

9.3%

8.1%

2.3%

2.6%

2.9%
4.8%

3.4%
4.3%

4.7%
4.6%
5.8%
2.7%
1.6%

6.7%
1.2%

1.3%
3.5%

5.8%
0.6%
4.3%
6.1%
6.0%

Strongly
Disapprove
88.3%
79.1%
40.5%
7.0%

2.1%

36.2%
53.6%

38.6%
52.9%

48.8%
43.8%
44.2%
43.2%
44.7%

35.2%
52.8%

71.4%
39.0%

53.8%
42.0%
43.2%
42.9%
40.0%

Don’t
Know
2.5%
2.3%
15.3%
11.6%
4.2%

5.7%
7.2%

6.0%
7.1%

14.0%
6.9%
6.7%
5.4%
1.6%

6.0%
6.8%

7.8%
5.5%

1.9%
8.3%
4.3%
10.2%
4.0%

WOULD



White 26.6%
Blue 40.3%
Pink 21.7%
Retired 28.5%
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14.2%
19.4%
13.0%
14.7%

4.1%
3.7%
3.3%
4.2%

45.0%
28.4%
54.3%
42.6%

10.1%
8.2%
7.6%
9.9%
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6. Do you think Michigan is on the right track, or would you say things are on the wrong track?

Right Wrong
Strong Dem  69.5% 17.3%
Lean Dem  62.8% 16.3%
Independent 52.3% 35.1%
Lean GOP  27.9% 58.1%
Strong GOP  34.0% 50.3%
Out 42.2% 42.2%
Metro 61.4% 24.6%
No College  48.6% 38.3%
College 55.7% 27.5%
18-29 59.3% 32.6%
30-39 48.5% 30.0%
40-49 52.5% 29.2%
50-64 44.6% 45.9%
65+ 56.9% 27.6%
Male 47.2% 40.6%
Female 55.2% 27.8%
Black 63.6% 19.5%
White 46.9% 38.3%
$0-30,000 50.0% 40.4%
$30-70,000  46.7% 32.0%
$70-100,000 49.6% 33.1%
$100-200,000 49.0% 39.5%
+$200,000  60.0% 34.0%

Michigan Statewide Voter Survey — September 2025
Glengariff Group, Inc.
Detroit Regional Chamber



White 56.8%
Blue 39.6%
Pink 55.4%
Retired 56.6%
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30.2%
49.3%
31.5%
25.0%
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7. And would you say the Michigan’s economy is on the right track or would you say that Michigan’s economy is on the wrong

track?

Right Wrong
Strong Dem  52.8% 31.0%
Lean Dem 46.5% 32.6%
Independent  39.6% 46.8%
Lean GOP  20.9% 69.8%
Strong GOP  36.6% 48.2%
Out 35.6% 48.3%
Metro 49.8% 36.9%
No College  42.0% 45.1%
College 42.4% 40.0%
18-29 36.0% 51.2%
30-39 40.8% 46.2%
40-49 45.0% 37.5%
50-64 33.1% 51.4%
65+ 57.7% 27.6%
Male 47.2% 41.5%
Female 38.3% 43.8%
Black 53.2% 37.7%
White 37.9% 46.0%
$0-30,000 44.2% 36.5%
$30-70,000  33.7% 47.3%
$70-100,000 46.8% 43.2%
$100-200,000 42.9% 44.9%
+$200,000  46.0% 34.0%
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White 40.2%
Blue 42.5%
Pink 30.4%
Retired 55.9%
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42.6%
47.0%
55.4%
27.2%
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0. And how about you personally, would you say you are doing better economically, worse, or about the same as you were a year

ago?
Better Worse Same
Strong Dem 15.2% 26.9% 57.9%
Lean Dem 11.6% 34.9% 51.2%
Independent 14.4% 22.5% 62.2%
Lean GOP 11.6% 30.2% 58.1%
Strong GOP  23.0% 26.2% 50.8%
Out 14.3% 31.1% 54.3%
Metro 19.5% 22.9% 57.3%
No College 16.3% 31.4% 52.3%
College 17.3% 21.2% 60.8%
18-29 18.6% 31.4% 50.0%
30-39 24.6% 29.2% 46.2%
40-49 15.0% 23.3% 61.7%
50-64 14.2% 28.4% 56.8%
65+ 12.2% 23.6% 63.4%
Male 17.3% 26.4% 56.3%
Female 16.4% 27.8% 55.2%
Black 16.9% 24.7% 58.4%
White 14.5% 27.8% 57.3%
$0-30,000 7.7% 40.4% 51.9%
$30-70,000 11.2% 31.4% 56.8%
$70-100,000 15.1% 25.2% 59.7%
$100-200,000 22.4% 23.8% 53.1%
+$200,000  30.0% 16.0% 54.0%
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White 20.7%
Blue 19.4%
Pink 19.6%
Retired 12.5%
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20.7%
29.9%
29.3%
22.1%

58.6%
50.7%
51.1%
64.7%
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10. Thinking about the economy, which statement best reflects your views?

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Growth
1.5%
2.3%
3.6%
7.0%
8.4%

5.1%
4.1%

4.6%
4.7%

0.0%
2.3%
5.8%
4.1%
9.8%

6.0%
3.4%

2.6%
5.1%

5.8%
4.1%
3.6%

$100-200,000 6.1%

+$200,000

4.0%

Slow Growth
15.7%
11.6%
39.6%
46.5%
51.8%

35.9%
31.1%

35.7%
29.8%

32.6%
34.6%
35.0%
33.8%
30.9%

40.1%
27.8%

19.5%
34.4%

32.7%
30.2%
38.8%
32.7%
40.0%
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Weakening
64.0%
74.4%
51.4%
39.5%
31.4%

46.3%
53.9%

48.3%
52.9%

51.2%
45.4%
50.0%
50.7%
53.7%

45.4%
54.0%

67.5%
48.9%

46.2%
53.3%
45.3%
49.7%
48.0%

Recession
16.8%
11.6%
3.6%
4.7%
2.6%

8.6%
8.9%

7.4%
10.6%

10.5%
13.8%
8.3%
9.5%
1.6%

8.1%
9.3%

9.1%
8.1%

11.5%
8.3%
10.1%
8.8%
8.0%



White 3.0%
Blue 7.5%
Pink 5.4%
Retired 5.9%
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33.1%
41.8%
28.3%
36.8%

49.7%
41.8%
55.4%
51.5%

12.4%
6.7%
7.6%
2.2%
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11. And in one year do you think the economy will be growing or do you think it will be in recession?

Growing Recession Same
Strong Dem  18.3% 64.0% 5.1%
Lean Dem 7.0% 67.4% 11.6%
Independent  32.4% 42.3% 7.2%
Lean GOP  53.5% 18.6% 7.0%
Strong GOP  79.1% 9.4% 3.7%
Out 50.2% 31.7% 4.8%
Metro 33.1% 45.7% 6.5%
No College  48.0% 34.9% 4.3%
College 33.3% 43.5% 7.5%
18-29 41.9% 44.2% 4.7%
30-39 40.8% 45.4% 4.6%
40-49 35.0% 38.3% 5.8%
50-64 43.9% 35.8% 6.8%
65+ 47.2% 30.9% 5.7%
Male 46.1% 33.8% 7.4%
Female 38.3% 42.6% 4.0%
Black 29.9% 45.5% 5.2%
White 44.5% 36.1% 5.7%
$0-30,000 32.7% 44.2% 7.7%
$30-70,000 41.4% 38.5% 3.0%
$70-100,000 42.4% 39.6% 5.0%
$100-200,000 42.9% 38.8% 7.5%
+$200,000  46.0% 32.0% 8.0%
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White 36.7%
Blue 52.2%
Pink 39.1%
Retired 45.6%
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45.0%
30.6%
37.0%
34.6%

6.5%
4.5%
3.3%
5.9%
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12. And would you say inflation will get worse, get better, or do you think it will be about the same next year?

Worse Better Same
Strong Dem  70.1% 11.7% 16.8%
Lean Dem  51.2% 9.3% 25.6%
Independent  50.5% 14.4% 30.6%
Lean GOP  23.3% 27.9% 44.2%
Strong GOP  14.7% 46.6% 33.0%
Out 36.8% 27.0% 30.8%
Metro 49.8% 21.2% 24.2%
No College  40.3% 28.0% 26.3%
College 47.1% 19.2% 29.0%
18-29 50.0% 20.9% 25.6%
30-39 40.0% 24.6% 30.0%
40-49 42.5% 22.5% 28.3%
50-64 44.6% 23.6% 30.4%
65+ 39.8% 28.5% 22.8%
Male 36.3% 28.5% 30.3%
Female 49.1% 20.4% 25.3%
Black 51.9% 16.9% 23.4%
White 41.2% 26.0% 27.8%
$0-30,000 51.9% 17.3% 28.8%
$30-70,000  43.8% 24,3% 23.1%
$70-100,000 40.3% 20.9% 33.8%
$100-200,000 44.9% 29.9% 23.1%
+$200,000  40.0% 20.0% 40.0%
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White 47.3%
Blue 33.6%
Pink 48.9%
Retired 42.6%
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20.7%
29.1%
20.7%
25.7%

26.0%
35.1%
22.8%
24.3%
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13. Groceries and food

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Less

2.5%
0.0%
7.2%
2.3%
8.4%

4.8%
5.5%

6.3%
3.5%

1.2%
4.6%
7.5%
2.0%
9.8%

6.7%
3.7%

52%
4.4%

11.5%
4.1%
2.2%

$100-200,000 5.4%

+$200,000
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More

86.3%
81.4%
80.2%
67.4%
64.4%

74.0%
77.8%

74.6%
78.0%

83.7%
79.2%
71.7%
76.4%
70.7%

72.2%
79.0%

77.9%
76.0%

76.9%
77.5%
79.1%
74.1%
66.0%

Same

10.2%
16.3%
11.7%
30.2%
26.2%

19.7%
15.4%

18.3%
16.1%

10.5%
14.6%
20.0%
20.9%
18.7%

19.0%
16.4%

14.3%
18.3%

11.5%
17.2%
18.7%
17.7%
24.0%

Don’t Spend on That
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%



White 3.6% 81.1%
Blue 7.5% 63.4%
Pink 2.2% 81.5%
Retired 8.1% 74.3%
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13.0%
28.4%
16.3%
16.2%

0.0%
0.0%
0.0%
0.0%

65



14. Your rent or mortgage payment

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Less

3.6%
2.3%
1.8%
0.0%
1.0%

1.6%
2.4%

2.0%
2.0%

5.8%
0.8%
1.7%
2.0%
0.8%

0.4%
3.4%

1.3%
1.5%

7.7%
1.8%
0.7%

$100-200,000 0.0%

+$200,000
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More

40.1%
32.6%
34.2%
30.2%
25.7%

30.2%
35.5%

34.6%
30.2%

50.0%
42.3%
37.5%
27.7%
12.2%

27.5%
37.3%

42.9%
30.6%

30.8%
34.3%
36.0%
30.6%
32.0%

Same

39.1%
37.2%
45.9%
53.5%
46.6%

48.6%
39.2%

41.1%
47.8%

26.7%
48.5%
53.3%
50.0%
35.0%

52.1%
37.0%

35.1%
46.3%

40.4%
36.7%
46.0%
51.7%
40.0%

Don’t Spend on That
16.8%
25.6%
18.0%
16.3%
26.2%

19.0%
22.5%

22.0%
19.2%

17.4%
8.5%
7.5%
19.6%
50.4%

20.1%
21.3%

20.8%
21.4%

21.2%
26.6%
17.3%
17.0%
22.0%



White 0.6%
Blue 1.5%
Pink 2.2%
Retired 1.5%
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33.7%
41.8%
40.2%
11.8%

52.7%
44.8%
47.8%
37.5%

13.0%
11.9%
9.8%

47.1%
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15. Gas

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Less
5.1%
4.7%
11.7%
27.9%
27.7%

16.5%
15.0%

17.4%
13.3%

14.0%
13.8%
18.3%
13.5%
19.5%

18.7%
13.3%

9.1%
16.5%

15.4%
10.7%
17.3%

$100-200,000 17.7%

+$200,000
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26.0%

Glengariff Group, Inc.
Detroit Regional Chamber

More

54.3%
58.1%
54.1%
37.2%
40.8%

50.8%
45.1%

50.6%
44.7%

54.7%
53.8%
43.3%
50.0%
39.0%

40.8%
54.3%

61.0%
47.6%

40.4%
56.8%
52.5%
38.1%
42.0%

Same

38.1%
34.9%
31.5%
34.9%
27.2%

30.2%
35.8%

28.6%
38.8%

31.4%
29.2%
34.2%
34.5%
35.0%

37.7%
28.7%

27.3%
32.4%

34.6%
29.0%
28.8%
43.5%
30.0%

Don’t Spend on That
1.5%
0.0%
2.7%
0.0%
2.1%

1.3%
3.1%

2.3%
2.0%

0.0%
2.3%
2.5%
1.4%
4.1%

2.1%
2.2%

2.6%
2.2%

9.6%
2.4%
1.4%
0.0%
2.0%



White 11.8%
Blue 18.7%
Pink 13.0%
Retired 22.1%
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49.7%
44.8%
52.2%
41.9%

37.3%
34.3%
30.4%
30.1%

0.6%
0.7%
3.3%
3.7%
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16. Credit card debt

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Less
7.1%
9.3%
10.8%
18.6%
5.2%

8.3%
9.6%

9.7%
7.8%

11.6%
7.7%
8.3%
11.5%
5.7%

13.0%
52%

11.7%
9.0%

7.7%
7.7%
10.1%

$100-200,000 12.9%

+$200,000
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6.0%

Glengariff Group, Inc.
Detroit Regional Chamber

More

24.9%
27.9%
20.7%
11.6%
24.6%

22.5%
23.9%

24.6%
21.2%

29.1%
27.7%
24.2%
23.6%
13.0%

19.4%
26.5%

32.5%
22.2%

32.7%
23.1%
24.5%
20.4%
18.0%

Same

29.9%
25.6%
27.9%
46.5%
25.1%

28.9%
27.3%

22.9%
35.3%

20.9%
34.6%
33.3%
26.4%
22.8%

30.6%
25.9%

28.6%
28.6%

15.4%
27.8%
31.7%
29.9%
38.0%

Don’t Spend on That
36.5%
37.2%
39.6%
23.3%
42.4%

39.4%
37.2%

40.9%
34.9%

37.2%
26.9%
33.3%
36.5%
58.5%

35.9%
40.4%

27.3%
38.8%

44.2%
40.2%
31.7%
36.1%
38.0%



White 14.8%
Blue 11.2%
Pink 7.6%
Retired 3.7%
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21.9%
27.6%
30.4%
11.8%

34.3%
27.6%
30.4%
27.2%

28.4%
32.1%
30.4%
56.6%
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17. Home and car insurance

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Less
4.1%
7.0%
7.2%
11.6%
8.9%

7.6%
6.8%

7.1%
7.1%

8.1%
6.9%
6.7%
8.8%
5.7%

8.1%
6.5%

52%
7.3%

7.7%
5.9%

11.5%

$100-200,000 5.4%

+$200,000
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6.0%

Glengariff Group, Inc.
Detroit Regional Chamber

More

63.5%
69.8%
55.9%
48.8%
61.3%

60.6%
60.1%

63.1%
56.9%

47.7%
53.8%
61.7%
60.8%
74.8%

59.2%
61.4%

54.5%
61.7%

63.5%
64.5%
57.6%
57.1%
64.0%

Same

25.4%
20.9%
31.5%
37.2%
27.2%

27.3%
27.3%

22.6%
33.7%

33.7%
33.8%
26.7%
26.4%
17.1%

28.5%
26.2%

28.6%
26.4%

15.4%
23.1%
30.9%
35.4%
24.0%

Don’t Spend on That
5.6%
2.3%
5.4%
0.0%
2.1%

3.2%
5.5%

6.0%
2.0%

9.3%
4.6%
4.2%
2.7%
2.4%

3.2%
5.2%

10.4%
3.7%

13.5%
5.3%
0.0%
1.4%
4.0%



White 5.3%
Blue 9.7%
Pink 4.3%
Retired 8.8%
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62.1%
61.2%
46.7%
73.5%

30.2%
27.6%
41.3%
14.7%

1.2%
0.7%
7.6%
2.9%
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18. Utility bills like electricity, internet or telephones

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Less

3.6%
4.7%
4.5%
2.3%
4.2%

3.2%
6.1%

3.4%
5.5%

2.3%
4.6%
5.0%
4.1%
6.5%

6.0%
3.4%

7.8%
3.1%

3.8%
2.4%
5.0%

$100-200,000 5.4%

+$200,000
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2.0%

Glengariff Group, Inc.
Detroit Regional Chamber

More

73.6%
74.4%
67.6%
58.1%
62.8%

67.0%
69.3%

62.9%
76.1%

60.5%
77.7%
62.5%
72.3%
63.4%

69.7%
66.7%

66.2%
70.0%

59.6%
72.2%
68.3%
66.0%
78.0%

Same

20.3%
16.3%
27.0%
39.5%
29.8%

27.6%
21.8%

29.7%
18.0%

31.4%
14.6%
30.8%
23.0%
27.6%

22.2%
27.2%

26.0%
24.7%

25.0%
23.7%
26.6%
27.2%
20.0%

Don’t Spend on That
2.0%
4.7%
0.9%
0.0%
2.1%

1.6%
2.4%

3.1%
0.4%

5.8%
2.3%
1.7%
0.0%
1.6%

1.8%
2.2%

0.0%
1.5%

11.5%
0.6%
0.0%
0.7%
0.0%



White 4.7% 71.0%
Blue 52% 70.1%
Pink 4.3% 63.0%
Retired 2.9% 72.8%

Michigan Statewide Voter Survey — September 2025
Glengariff Group, Inc.
Detroit Regional Chamber

23.1%
23.1%
31.5%
22.1%

0.6%
0.7%
1.1%
1.5%
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19. And would you say there are good paying jobs available for anyone that wants to work or would you say there are not good
paying jobs available?

Available Not Available Depends
Strong Dem  33.0% 55.3% 8.6%
Lean Dem  39.5% 39.5% 9.3%
Independent  60.4% 27.0% 9.0%
Lean GOP  67.4% 27.9% 4.7%
Strong GOP  66.5% 16.8% 9.4%
Out 51.4% 33.7% 11.1%
Metro 52.6% 34.8% 5.8%
No College  55.1% 30.3% 9.1%
College 47.1% 40.0% 7.8%
18-29 36.0% 51.2% 9.3%
30-39 50.0% 36.2% 13.1%
40-49 56.7% 32.5% 5.8%
50-64 54.7% 31.8% 10.1%
65+ 57.7% 24.4% 4.1%
Male 54.6% 32.4% 7.4%
Female 49.7% 35.8% 9.6%
Black 55.8% 29.9% 10.4%
White 51.3% 33.7% 9.0%
$0-30,000 50.0% 42.3% 5.8%
$30-70,000  49.1% 33.7% 11.2%
$70-100,000 53.2% 29.5% 8.6%
$100-200,000 52.4% 38.8% 6.8%
+$200,000  48.0% 40.0% 8.0%
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White 48.5%
Blue 57.5%
Pink 54.3%
Retired 55.1%
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42.0%
25.4%
32.6%
25.7%

5.3%

11.9%
13.0%
12.5%
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20. Do you know anyone currently looking for work? IF YES, ASK: AND WOULD YOU SAY THEY ARE FINDING IT
EASY OR HARD TO GET A JOB?

Easy Hard Don’t Know Don’t Know Anyone
Strong Dem  3.6% 42.1% 6.6% 47.2%
Lean Dem  0.0% 44.2% 0.0% 55.8%
Independent  3.6% 38.7% 5.4% 52.3%
Lean GOP 11.6% 11.6% 0.0% 76.7%
Strong GOP  6.3% 23.6% 2.6% 67.0%
Out 6.0% 29.2% 3.2% 61.0%
Metro 4.4% 38.6% 5.5% 51.5%
No College  6.3% 30.9% 4.9% 58.0%
College 3.1% 37.6% 3.5% 54.9%
18-29 9.3% 52.3% 4.7% 33.7%
30-39 3.8% 34.6% 7.7% 53.8%
40-49 6.7% 35.0% 1.7% 56.7%
50-64 5.4% 35.8% 4.1% 54.1%
65+ 2.4% 16.3% 3.3% 77.2%
Male 7.0% 32.0% 4.6% 56.3%
Female 3.7% 35.2% 4.0% 56.5%
Black 7.8% 44.2% 5.2% 42.9%
White 3.7% 31.9% 3.5% 60.4%
$0-30,000 5.8% 36.5% 9.6% 48.1%
$30-70,000  3.6% 32.5% 3.0% 60.9%
$70-100,000 2.9% 36.0% 2.9% 56.8%
$100-200,000 3.4% 38.1% 6.1% 52.4%
+$200,000  6.0% 24.0% 0.0% 70.0%
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White 3.0%
Blue 6.0%
Pink 7.6%
Retired 2.9%
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39.1%
34.3%
38.0%
17.6%

5.3%
3.7%
2.2%
3.7%

52.1%
56.0%
51.1%
75.7%
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21. And would you say that you know any recent college graduates that have been looking for a job? IF YES, ASK: AND
WOULD YOU SAY THEY HAVE HAD AN EASY OR A DIFFICULT TIME FINDING A JOB?

Easy Hard Don’t Know Don’t Know Anyone
Strong Dem  2.9% 37.9% 2.9% 54.4%
Lean Dem  0.0% 31.6% 10.5% 57.9%
Independent 11.3% 30.2% 3.8% 52.8%
Lean GOP  20.0% 20.0% 10.0% 40.0%
Strong GOP 4.8% 29.0% 4.8% 59.7%
Out 4.1% 34.7% 4.1% 54.5%
Metro 6.3% 29.6% 4.2% 58.5%
No College  4.1% 28.6% 4.8% 61.2%
College 6.2% 37.2% 3.5% 50.4%
18-29 5.3% 42.1% 5.3% 47.4%
30-39 5.0% 33.3% 3.3% 58.3%
40-49 9.6% 21.2% 3.8% 57.7%
50-64 3.0% 32.8% 1.5% 61.2%
65+ 3.7% 25.9% 11.1% 59.3%
Male 8.1% 24.2% 1.6% 65.3%
Female 2.9% 38.8% 6.5% 48.9%
Black 6.8% 29.5% 4.5% 59.1%
White 4.5% 34.3% 3.4% 55.6%
$0-30,000 3.7% 14.8% 3.7% 70.4%
$30-70,000  10.6% 25.8% 6.1% 57.6%
$70-100,000 0.0% 55.2% 1.7% 41.4%
$100-200,000 5.7% 30.0% 0.0% 61.4%
+$200,000  6.7% 40.0% 20.0% 33.3%
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White 7.5%
Blue 8.5%
Pink 0.0%
Retired 6.1%
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43.8%
22.0%
27.3%
30.3%

2.5%
1.7%
9.1%
6.1%

46.3%
66.1%
59.1%
57.6%
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22. And what would you say is YOUR current employment status?

Strong Dem
Lean Dem
Independent
Lean GOP
Strong GOP

Out
Metro

No College
College

18-29
30-39
40-49
50-64
65+

Male
Female

Black
White

$0-30,000
$30-70,000
$70-100,000

Full

59.9%
48.8%
57.7%
72.1%
46.6%

54.6%
54.9%

51.1%
59.2%

65.1%
72.3%
76.7%
54.7%
7.3%

67.6%
43.5%

45.5%
55.7%

3.8%
46.2%
60.4%

Part  Looking

6.1% 1.5%
11.6% 0.0%
9.9% 5.4%
9.3% 2.3%
15.2% 1.0%

92% 1.9%
11.6% 2.7%

12.9% 2.0%
7.1% 2.7%

5.8% 2.3%
13.1% 3.8%
10.0% 4.2%
10.8% 1.4%
10.6% 0.0%

8.5% 1.4%
12.0% 3.1%

14.3% 6.5%
10.6% 1.3%

15.4% 9.6%
13.0% 2.4%
10.1% 0.7%

$100-200,000 78.9% 6.8% 1.4%

+$200,000
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70.0%

Glengariff Group, Inc.
Detroit Regional Chamber

2.0% 0.0%

Student
4.6%
2.3%
0.9%
0.0%
0.5%

1.6%
2.4%

3.1%
0.4%

12.8%
0.0%
0.8%
0.0%
0.0%

1.4%
2.5%

1.3%
1.5%

9.6%
1.2%
0.7%
0.7%
4.0%

Not Looking Retired

5.1%
4.7%
4.5%
0.0%
4.2%

4.8%
3.4%

4.9%
3.1%

14.0%
3.8%
2.5%
3.4%
0.0%

1.4%
6.5%

3.9%
4.2%

7.7%
3.6%
3.6%
0.0%
10.0%

18.3%
25.6%
18.9%
9.3%

30.4%

23.5%
21.2%

20.6%
25.1%

0.0%
1.5%
1.7%
22.3%
80.5%

18.0%
26.2%

20.8%
22.9%

30.8%
32.5%
20.1%
10.2%
14.0%

Disability
3.0%
7.0%
2.7%
4.7%
2.1%

4.1%
2.7%

4.6%
2.0%

0.0%
3.1%
4.2%
6.8%
1.6%

1.4%
5.2%

7.8%
3.3%

23.1%
1.2%
2.2%
1.4%
0.0%



White 91.7% 8.3% 0.0%
Blue 82.1% 17.9% 0.0%
Pink 73.9% 26.1% 0.0%
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0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
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23. When it comes to your current job, how concerned or not concerned are you about losing that job? Would you say you are
very concerned, somewhat concerned, not very concerned, or not concerned at all about losing your current job?

Very Somewhat Not Very Not Concerned

Concerned  Concerned Concerned At All
Strong Dem  4.6% 11.5% 26.2% 57.7%
Lean Dem  3.8% 23.1% 7.7% 65.4%
Independent  10.7% 12.0% 12.0% 65.3%
Lean GOP  8.6% 17.1% 5.7% 68.6%
Strong GOP  5.1% 4.2% 7.6% 82.2%
Out 6.0% 8.5% 13.9% 71.6%
Metro 6.2% 14.4% 14.9% 64.1%
No College  6.7% 7.6% 13.4% 71.9%
College 5.3% 16.6% 16.0% 62.1%
18-29 3.3% 13.1% 14.8% 67.2%
30-39 4.5% 12.6% 19.8% 63.1%
40-49 4.8% 7.7% 15.4% 72.1%
50-64 10.3% 12.4% 10.3% 67.0%
65+ 9.1% 9.1% 0.0% 81.8%
Male 5.1% 11.6% 14.8% 68.5%
Female 7.2% 11.1% 13.9% 67.2%
Black 8.7% 13.0% 17.4% 60.9%
White 5.6% 10.6% 13.3% 70.1%
$0-30,000 10.0% 0.0% 10.0% 80.0%
$30-70,000  5.0% 14.0% 17.0% 63.0%
$70-100,000 5.1% 8.2% 10.2% 76.5%
$100-200,000 9.5% 9.5% 19.8% 61.1%
+$200,000  2.8% 22.2% 2.8% 72.2%
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White 5.3%
Blue 8.2%
Pink 4.3%
Auto 12.5%

Non-Auto 4.0%
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15.4%
8.2%
8.7%

18.8%
9.0%

17.2%
9.0%
17.4%

15.6%
14.0%

62.1%
74.6%
68.5%

53.1%
72.7%
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24. And would you characterize your job as a white-collar job including office, professional or management. A blue-collar job
including skilled trades, manufacturing, construction or maintenance. Or a pink-collar job including care work, the service
industry, education, nursing or retail?

White Blue Pink
Strong Dem  52.3% 23.8% 23.8%
Lean Dem 46.2% 23.1% 30.8%
Independent  36.0% 40.0% 22.7%
Lean GOP 51.4% 37.1% 11.4%
Strong GOP  34.7% 43.2% 22.0%
Out 36.8% 36.3% 26.4%
Metro 48.7% 31.3% 20.0%
No College  29.9% 45.1% 24.6%
College 60.4% 17.8% 21.9%
18-29 45.9% 27.9% 26.2%
30-39 45.0% 33.3% 21.6%
40-49 39.4% 30.8% 28.8%
50-64 42.3% 43.3% 14.4%
65+ 36.4% 27.3% 36.4%
Male 42.1% 48.1% 9.3%
Female 43.3% 16.7% 40.0%
Black 28.3% 41.3% 30.4%
White 43.9% 32.6% 23.3%
$0-30,000 20.0% 50.0% 30.0%
$30-70,000 30.0% 38.0% 32.0%
$70-100,000 35.7% 43.9% 19.4%
$100-200,000 58.7% 21.4% 19.8%
+$200,000 66.7% 27.8% 5.6%
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25. Have you personally had trouble finding a good paying job?

Yes No
Strong Dem 21.1% 76.7%
Lean Dem  30.8% 65.4%
Independent 22.2% 76.5%
Lean GOP 11.1% 86.1%
Strong GOP  21.7% 76.7%
Out 20.3% 77.8%
Metro 24.1% 73.9%
No College  26.4% 71.4%
College 17.0% 81.3%
18-29 28.6% 71.4%
30-39 25.0% 73.3%
40-49 19.3% 78.9%
50-64 21.2% 75.8%
65+ 4.5% 90.9%
Male 19.1% 79.1%
Female 25.8% 72.1%
Black 27.5% 72.5%
White 20.8% 76.9%
$0-30,000 46.7% 53.3%
$30-70,000  32.7% 64.4%
$70-100,000 19.2% 77.8%
$100-200,000 14.8% 83.6%
+$200,000  13.9% 86.1%
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White 17.2% 81.1%
Blue 22.4% 76.1%
Pink 21.7% 76.1%
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26. President Trump has increased tariffs on virtually every country in the world. Do you support or oppose President Trump’s
increase in tariffs on goods? ASK: WOULD THAT BE STRONGLY SUPPORT/OPPOSE OR JUST SOMEWHAT

SUPPORT/OPPOSE?
Strongly Somewhat Somewhat Strongly
Support Support Oppose Oppose

Strong Dem 1.5% 5.6% 7.6% 81.7%
Lean Dem  2.3% 4.7% 4.7% 88.4%
Independent  16.2% 23.4% 13.5% 33.3%
Lean GOP  39.5% 30.2% 4.7% 18.6%
Strong GOP  53.4% 27.2% 5.8% 5.2%

Out 28.6% 20.0% 7.9% 35.9%
Metro 17.7% 14.7% 7.2% 51.9%
No College  26.9% 19.7% 8.6% 36.3%
College 18.8% 14.1% 6.3% 53.3%
18-29 16.3% 9.3% 15.1% 51.2%
30-39 20.8% 19.2% 7.7% 42.3%
40-49 24.2% 20.0% 8.3% 40.8%
50-64 27.0% 18.9% 5.4% 41.9%
65+ 25.2% 17.1% 4.1% 44.7%
Male 29.9% 20.1% 5.6% 37.7%
Female 17.6% 15.1% 9.3% 48.8%
Black 6.5% 6.5% 9.1% 62.3%
White 27.5% 20.0% 6.4% 39.6%
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$0-30,000 17.3%
$30-70,000  21.9%
$70-100,000 23.7%
$100-200,000 25.2%
+$200,000  38.0%

White 21.3%
Blue 36.6%
Pink 14.1%
Retired 26.5%
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27. Do you think these tariffs have increased the costs you pay for goods, decreased the costs you pay for goods or had no impact
on what you pay for goods?

Increase Decrease No Impact

Strong Dem  90.4% 0.5% 7.6%
Lean Dem 93.0% 0.0% 4.7%
Independent  73.0% 1.8% 23.4%
Lean GOP 48.4% 2.3% 46.5%
Strong GOP 51.3% 1.0% 41.4%
Out 68.3% 1.9% 23.8%
Metro 75.1% 0.0% 23.5%
No College  69.7% 0.6% 25.4%
College 73.7% 1.6% 21.6%
18-29 73.3% 1.2% 19.8%
30-39 73.8% 0.8% 22.3%
40-49 75.0% 0.0% 20.8%
50-64 67.6% 0.7% 27.0%
65+ 69.9% 2.4% 26.0%
Male 68.3% 0.4% 28.2%
Female 74.4% 1.5% 19.8%
Black 77.9% 0.0% 16.9%
White 70.5% 1.3% 24.2%
$0-30,000 71.2% 1.9% 21.2%
$30-70,000  71.0% 1.2% 24.9%
$70-100,000 73.4% 1.4% 22.3%
$100-200,000 75.5% 0.7% 21.1%
+$200,000  62.0% 0.0% 36.0%
Michigan Statewide Voter Survey — September 2025 91

Glengariff Group, Inc.
Detroit Regional Chamber



White
Blue
Pink
Retired

Auto
Non-Auto

St Supp
So Supp
So Oppose
St Oppose

Michigan Statewide Voter Survey — September 2025

72.8%
61.9%
76.1%
72.8%

76.1%
70.2%

40.8%
58.9%
82.6%
94.7%

Glengariff Group, Inc.
Detroit Regional Chamber

0.6%
0.0%
0.0%
2.9%

1.4%
0.9%

2.1%
0.9%
0.0%
0.7%

24.3%
33.6%
20.7%
22.1%

19.0%
25.1%

53.5%
34.0%
15.2%
3.4%

92



28. Over the past eight months, have you chosen to delay any purchases you otherwise would have made because of tariffs or
costs? IF YES, ASK: AND WHAT HAVE YOU CHOSEN TO DELAY PURCHASING?

Yes No
Strong Dem  47.7% 52.3%
Lean Dem 37.2% 62.8%
Independent  30.6% 69.4%
Lean GOP 14.0% 86.0%
Strong GOP  6.3% 92.7%
Out 23.5% 76.2%
Metro 33.1% 66.6%
No College  28.0% 71.7%
College 28.6% 71.0%
18-29 40.7% 58.1%
30-39 30.8% 69.2%
40-49 28.3% 70.8%
50-64 27.0% 73.0%
65+ 17.9% 82.1%
Male 22.9% 76.8%
Female 32.7% 67.0%
Black 42.9% 57.1%
White 25.3% 74.2%
$0-30,000 50.0% 48.1%
$30-70,000 27.2% 72.8%
$70-100,000 28.8% 70.5%
$100-200,000 27.2% 72.8%
+$200,000  18.0% 82.0%
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29. Over the past eight months, have you chosen to speed up any purchases you otherwise would have delayed because of tariffs or
costs? IF YES, ASK: AND WHAT YOU HAVE CHOSEN TO SPEED UP PURCHASING?

Yes No
Strong Dem  25.4% 74.1%
Lean Dem 25.6% 74.4%
Independent 10.8% 89.2%
Lean GOP 7.0% 90.7%
Strong GOP  4.7% 94.2%
Out 10.5% 88.6%
Metro 18.4% 80.5%
No College 12.3% 86.9%
College 16.9% 82.0%
18-29 17.4% 81.4%
30-39 18.5% 80.8%
40-49 15.0% 84.2%
50-64 13.5% 85.8%
65+ 8.1% 90.2%
Male 11.3% 87.3%
Female 17.0% 82.4%
Black 9.1% 87.0%
White 13.7% 85.7%
$0-30,000 13.5% 84.6%
$30-70,000 6.5% 92.9%
$70-100,000 18.7% 79.1%
$100-200,000 19.7% 80.3%
+$200,000 14.0% 84.0%
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30. Do you think tariffs will [ROTATE] be good for Michigan’s economy, bad for Michigan’s economy or have no impact on
Michigan’s economy?

Good Bad No Impact Don’t Know

Strong Dem  7.1% 80.7% 4.6% 7.6%

Lean Dem  7.0% 74.4% 9.3% 9.3%

Independent  19.8% 42.3% 16.2% 21.6%
Lean GOP  46.5% 34.9% 11.6% 7.0%

Strong GOP  58.6% 15.7% 13.6% 12.0%
Out 35.2% 43.8% 7.9% 13.0%
Metro 20.8% 53.2% 15.4% 10.6%
No College  31.1% 43.1% 10.3% 15.4%
College 24.7% 55.7% 12.5% 7.1%

18-29 19.8% 58.1% 11.6% 10.5%
30-39 30.8% 43.8% 9.2% 16.2%
40-49 26.7% 48.3% 12.5% 12.5%
50-64 26.4% 49.3% 13.5% 10.8%
65+ 35.0% 45.5% 10.6% 8.9%

Male 36.6% 40.5% 12.3% 10.6%
Female 21.0% 55.2% 10.8% 13.0%
Black 7.8% 61.0% 16.9% 14.3%
White 32.6% 45.2% 9.3% 13.0%
$0-30,000 25.0% 51.9% 7.7% 15.4%
$30-70,000  25.4% 48.5% 10.7% 15.4%
$70-100,000 24.5% 48.9% 10.8% 15.8%
$100-200,000 36.1% 50.3% 9.5% 4.1%

+$200,000  40.0% 42.0% 12.0% 6.0%
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31. Would you characterize Michigan’s economic relationship with Canada as good for Michigan’s economy or bad for
Michigan’s economy?

Good Bad Neutral

Strong Dem  64.0% 19.8% 6.1%

Lean Dem 55.8% 20.9% 18.6%
Independent 51.4% 21.6% 13.5%
Lean GOP 48.8% 16.3% 14.0%
Strong GOP  51.8% 16.8% 13.6%
Out 56.8% 18.4% 8.9%

Metro 53.2% 20.1% 14.3%
No College  52.6% 19.4% 12.0%
College 58.0% 19.2% 11.0%
18-29 52.3% 12.8% 15.1%
30-39 60.0% 16.9% 11.5%
40-49 60.0% 20.8% 8.3%

50-64 51.4% 20.3% 13.5%
65+ 52.0% 23.6% 9.8%

Male 57.0% 17.3% 12.0%
Female 53.4% 21.0% 11.1%
Black 48.1% 22.1% 7.8%

White 55.7% 20.5% 10.6%
$0-30,000 46.2% 25.0% 3.8%

$30-70,000 49.1% 17.8% 14.8%
$70-100,000 61.9% 21.6% 10.1%
$100-200,000 61.2% 19.7% 11.6%
+$200,000 60.0% 8.0% 12.0%
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32. Do you think placing tariffs on Canada is good for Michigan’s economy, bad for Michigan’s economy or would you say it will
have no impact on Michigan’s economy?

Good Bad No Impact Don’t Know

Strong Dem  2.5% 92.9% 2.0% 2.5%
Lean Dem  2.3% 88.4% 7.0% 2.3%
Independent 15.3% 55.0% 15.3% 14.4%
Lean GOP  25.6% 39.5% 18.6% 16.3%
Strong GOP  43.5% 22.5% 20.4% 13.6%
Out 23.8% 52.4% 11.7% 12.1%
Metro 14.3% 62.5% 13.7% 9.6%
No College  21.7% 50.9% 15.7% 11.7%
College 15.7% 66.3% 8.2% 9.8%
18-29 19.8% 62.8% 4.7% 12.8%
30-39 19.2% 57.7% 13.1% 10.0%
40-49 17.5% 53.3% 16.7% 12.5%
50-64 20.3% 56.1% 12.8% 10.8%
65+ 19.5% 58.5% 13.8% 8.1%
Male 22.2% 51.8% 15.5% 10.6%
Female 16.7% 62.0% 10.2% 11.1%
Black 15.6% 63.6% 7.8% 13.0%
White 21.1% 56.2% 11.9% 10.8%
$0-30,000 9.6% 63.5% 17.3% 9.6%
$30-70,000 20.1% 55.0% 14.8% 10.1%
$70-100,000 18.7% 56.8% 10.1% 14.4%
$100-200,000 22.4% 62.6% 8.2% 6.8%
+$200,000  16.0% 58.0% 20.0% 6.0%
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33. Do you view Canada as a friend of Michigan’s economy or as a threat to Michigan’s economy?

Friend Threat Neither

Strong Dem  89.3% 3.6% 2.5%
Lean Dem 97.7% 0.0% 2.3%
Independent  71.2% 11.7% 10.8%
Lean GOP 81.4% 0.0% 16.3%
Strong GOP  70.2% 9.9% 13.1%
Out 77.5% 6.0% 10.2%
Metro 80.9% 7.5% 7.5%
No College  75.4% 8.6% 10.3%
College 83.9% 4.3% 7.1%
18-29 79.1% 7.0% 8.1%
30-39 78.5% 5.4% 10.8%
40-49 80.0% 9.2% 6.7%
50-64 74.3% 6.1% 12.8%
65+ 85.4% 6.5% 4.9%
Male 79.2% 9.2% 8.8%
Female 79.0% 4.6% 9.0%
Black 67.5% 18.2% 2.6%
White 79.7% 5.9% 9.5%
$0-30,000 75.0% 13.5% 1.9%
$30-70,000  78.7% 4.1% 11.8%
$70-100,000 85.6% 5.0% 5.8%
$100-200,000 76.9% 9.5% 10.2%
+$200,000 84.0% 4.0% 4.0%
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34, I would like you to think specifically about Michigan’s automobile industry. Do you think tariffs are helping Michigan’s auto
industry, hurting Michigan’s auto industry or having no impact on Michigan’s auto industry? ASK: WOULD THAT BE
HELP/HURT A LOT OR JUST A LITTLE?

Helpa Lot  HelpaLittle Hurta Little Hurta Lot No Impact

Strong Dem  2.0% 1.0% 16.8% 70.6% 5.6%
Lean Dem  4.7% 0.0% 27.9% 58.1% 9.3%
Independent  5.4% 6.3% 16.2% 45.0% 16.2%
Lean GOP  25.6% 9.3% 18.6% 20.9% 9.3%
Strong GOP  19.9% 20.4% 18.8% 12.0% 12.0%
Out 11.1% 10.8% 17.1% 37.5% 11.4%
Metro 9.2% 6.5% 18.8% 47.8% 8.9%
No College  11.7% 8.3% 20.9% 35.4% 9.7%
College 8.2% 9.4% 14.1% 52.2% 10.2%
18-29 4.7% 7.0% 15.1% 50.0% 9.3%
30-39 6.9% 10.0% 26.9% 36.2% 10.0%
40-49 13.3% 10.0% 17.5% 35.8% 14.2%
50-64 10.8% 6.1% 14.9% 46.6% 10.1%
65+ 13.0% 10.6% 14.6% 45.5% 7.3%
Male 14.1% 11.3% 19.0% 36.3% 10.2%
Female 6.8% 6.5% 17.0% 47.8% 10.2%
Black 2.6% 2.6% 28.6% 50.6% 10.4%
White 11.0% 9.9% 16.1% 40.3% 10.1%
$0-30,000 13.5% 9.6% 9.6% 42.3% 9.6%
$30-70,000  7.7% 9.5% 23.7% 39.1% 9.5%
$70-100,000 10.8% 10.1% 14.4% 42.4% 7.9%
$100-200,000 11.6% 6.1% 17.7% 47.6% 10.9%
+$200,000  18.0% 8.0% 16.0% 40.0% 8.0%
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35. Let me ask you specifically about the profit sharing checks that workers in Michigan’s automobile industry receive. Do you
think tariffs will increase profit sharing checks this year for auto industry employees, decrease profit sharing checks this year
for auto industry employees, or have no impact on workers’ profit sharing checks this year for auto industry employees?
ASK: WOULD THAT BE INCREASE/ DECREASE A LOT OR JUST A LITTLE?

Increase/ A Lot Increase/ A Little Decrease/ A Little ~ Decrease/ A Lot No Impact

Strong Dem  2.0% 1.0% 21.3% 39.1% 10.2%
Lean Dem  2.3% 2.3% 20.9% 34.9% 16.3%
Independent  3.6% 1.8% 16.2% 38.7% 21.6%
Lean GOP  2.3% 4.7% 20.9% 14.0% 32.6%
Strong GOP  5.8% 8.4% 19.9% 10.5% 19.4%
Out 3.2% 3.8% 22.5% 23.8% 16.5%
Metro 3.8% 4.1% 16.4% 31.7% 18.8%

No College  4.0% 4.6% 20.6% 22.9% 18.3%
College 2.7% 3.1% 18.4% 34.1% 16.9%
18-29 1.2% 4.7% 14.0% 24.4% 20.9%
30-39 6.2% 5.4% 20.8% 23.8% 16.9%
40-49 5.0% 1.7% 18.3% 23.3% 21.7%
50-64 2.7% 2.7% 19.6% 31.8% 19.6%
65+ 1.6% 5.7% 23.6% 33.3% 8.9%
Male 4.2% 4.2% 18.3% 25.4% 23.9%
Female 2.8% 3.7% 20.7% 29.6% 12.0%
Black 5.2% 2.6% 20.8% 36.4% 20.8%
White 2.6% 3.7% 20.5% 26.4% 16.1%
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36. And do you or anyone in your household work in the automobile industry?

Yes No
Strong Dem 22.8% 77.2%
Lean Dem 14.0% 86.0%
Independent 27.9% 72.1%
Lean GOP 34.9% 65.1%
Strong GOP  20.4% 79.6%
Out 19.7% 80.3%
Metro 27.3% 72.7%
No College  25.1% 74.9%
College 21.2% 78.8%
18-29 25.6% 74.4%
30-39 23.8% 76.2%
40-49 20.8% 79.2%
50-64 24.3% 75.7%
65+ 22.8% 77.2%
Male 26.4% 73.6%
Female 20.7% 79.3%
Black 22.1% 77.9%
White 22.0% 78.0%
$0-30,000 13.5% 86.5%
$30-70,000 22.5% 77.5%
$70-100,000 22.3% 77.7%
$100-200,000 29.9% 70.1%
+$200,000  28.0% 72.0%
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37. Switching topics, would you say that you are following the conversation about artificial intelligence very closely, somewhat
closely, not that closely, or not at all?

Very Somewhat  Not that Not At

Closely Closely Closely All
Strong Dem 18.8% 54.3% 11.7% 15.2%
Lean Dem  23.3% 55.8% 11.6% 7.0%
Independent 18.9% 27.9% 28.8% 22.5%
Lean GOP 14.0% 51.2% 16.3% 18.6%
Strong GOP  16.2% 40.8% 20.9% 22.0%
Out 16.5% 44.8% 18.1% 20.6%
Metro 20.8% 43.0% 17.7% 17.4%
No College 17.7% 39.7% 18.3% 23.7%
College 20.0% 49.0% 17.6% 12.9%
18-29 29.1% 44.2% 12.8% 14.0%
30-39 22.3% 46.9% 13.8% 16.2%
40-49 12.5% 42.5% 25.8% 18.3%
50-64 15.5% 46.6% 20.3% 17.6%
65+ 17.1% 39.0% 14.6% 28.5%
Male 21.5% 44.7% 17.3% 15.8%
Female 16.0% 43.2% 18.5% 21.9%
Black 11.7% 39.0% 15.6% 32.5%
White 18.7% 44.1% 18.3% 18.7%
$0-30,000 23.1% 30.8% 7.7% 36.5%
$30-70,000 12.4% 41.4% 23.1% 22.5%
$70-100,000 21.6% 42.4% 15.8% 20.1%
$100-200,000 23.1% 49.7% 17.0% 10.2%
+$200,000  26.0% 44.0% 18.0% 12.0%
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50.3%
37.3%
45.7%
39.0%

12.4%
30.6%
14.1%
17.6%

9.5%

18.7%
21.7%
26.5%
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38. And would you say you are or are not using artificial intelligence technology in your work or personal life?

Yes No Don’t Know
Strong Dem  54.8% 43.1% 2.0%
Lean Dem 48.8% 48.8% 2.3%
Independent 43.2% 56.8% 0.0%
Lean GOP 58.1% 41.9% 0.0%
Strong GOP  37.2% 60.2% 2.6%
Out 48.3% 49.8% 1.9%
Metro 46.8% 51.9% 1.4%
No College  39.1% 59.1% 1.7%
College 59.2% 39.2% 1.6%
18-29 58.1% 41.9% 0.0%
30-39 52.3% 43.8% 3.8%
40-49 58.3% 41.7% 0.0%
50-64 45.3% 54.1% 0.7%
65+ 26.8% 69.9% 3.3%
Male 51.8% 46.8% 1.4%
Female 43.8% 54.3% 1.9%
Black 40.3% 55.8% 3.9%
White 49.3% 49.3% 1.3%
$0-30,000 25.0% 71.2% 3.8%
$30-70,000  40.2% 58.0% 1.8%
$70-100,000 50.4% 49.6% 0.0%
$100-200,000 61.9% 36.7% 1.4%
+$200,000  62.0% 36.0% 2.0%
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White
Blue
Pink
Retired

Very Close
Some Close
Some Not
Not Close
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27.8%
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39. Do you think artificial intelligence will make Michigan more or less prosperous, or do you think it will have no impact on
Michigan’s prosperity? ASK: WOULD THAT BE MUCH MORE/LESS PROSPEROUS OR JUST A LITTLE

MORE/LESS PROSPEROUS?
MM Pros LM Pros LL Pros ML Pros No Impact Don’t Know
Strong Dem  6.1% 14.7% 16.2% 16.8% 6.6% 37.6%
Lean Dem 9.3% 16.3% 7.0% 11.6% 9.3% 46.5%
Independent  9.9% 12.6% 8.1% 19.8% 4.5% 45.0%
Lean GOP 4.7% 16.3% 11.6% 0.9% 11.6% 34.9%
Strong GOP  14.7% 12.6% 12.0% 15.7% 4.7% 39.3%
Out 10.8% 16.2% 13.0% 16.5% 4.8% 37.8%
Metro 8.9% 11.3% 10.9% 18.4% 7.2% 42.3%
No College  7.7% 13.4% 11.7% 19.7% 4.3% 41.7%
College 12.9% 14.5% 12.5% 13.7% 7.8% 38.0%
18-29 17.4% 15.1% 5.8% 25.6% 2.3% 33.7%
30-39 10.0% 13.1% 16.9% 16.2% 8.5% 33.8%
40-49 8.3% 15.8% 11.7% 16.7% 5.8% 40.0%
50-64 6.1% 19.6% 12.2% 12.8% 8.8% 39.9%
65+ 10.6% 4.9% 11.4% 19.5% 2.4% 50.4%
Male 11.3% 15.8% 10.9% 15.8% 7.4% 38.4%
Female 8.6% 12.0% 13.0% 18.8% 4.6% 41.4%
Black 2.6% 11.7% 19.5% 13.0% 5.2% 44.2%
White 10.6% 15.0% 11.5% 17.6% 6.4% 38.3%
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$0-30,000 9.6%
$30-70,000  5.9%
$70-100,000 9.4%
$100-200,000 15.6%
+$200,000  14.0%

White 15.4%
Blue 5.2%
Pink 8.7%
Retired 103%

Very Close  23.9%
Some Close 8.6%
Some Not 4.6%
Not Close 4.3%

Use 17.6%
Don’t use 2.9%
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14.4%
20.4%
18.0%
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18.6%
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11.2%

20.4%
8.1%

5.8%
18.9%
12.2%
9.5%
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8.3%
17.9%
9.8%
11.8%

8.0%
12.7%
18.3%
8.6%

11.1%
12.9%

25.0%
18.3%
12.9%
15.6%
18.0%

14.2%
21.6%
17.4%
15.4%

20.4%
17.6%
18.3%
13.8%

9.7%
24.3%

5.8%
5.9%
7.2%
6.1%
6.0%

6.5%
6.0%
6.5%
2.9%

0.9%
7.9%
4.6%
7.8%

7.3%
4.9%

46.2%
39.6%
43.2%
32.7%
36.0%

34.9%
35.1%
40.2%
49.3%

28.3%
36.7%
45.9%
51.7%

33.2%
46.3%
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40. Do you think artificial intelligence will mean more jobs for Michigan or less jobs for Michigan? ASK: WOULD THAT BE
MUCH MORE/LESS OR JUST A LITTLE MORE/LESS?

Much More Little More  Little Less =~ Much Less No Impact Don’t Know

Strong Dem  3.0% 9.1% 28.4% 40.6% 4.6% 12.2%
Lean Dem  4.7% 14.0% 27.9% 27.9% 2.3% 23.3%
Independent  8.1% 10.8% 19.8% 36.9% 13.5% 10.8%
Lean GOP  2.3% 11.6% 23.3% 27.9% 9.3% 25.6%
Strong GOP  8.9% 7.9% 24.6% 34.0% 5.8% 18.8%
Out 5.4% 7.9% 27.3% 34.3% 6.3% 17.5%
Metro 6.1% 11.3% 22.3% 37.9% 7.8% 14.3%
No College  4.6% 8.0% 27.7% 37.4% 5.4% 15.7%
College 7.5% 11.8% 21.6% 34.1% 9.0% 16.1%
18-29 9.3% 5.8% 32.6% 36.0% 2.3% 14.0%
30-39 6.2% 5.4% 26.9% 43.1% 9.2% 7.7%
40-49 6.7% 15.0% 24.2% 29.2% 6.7% 18.3%
50-64 4.7% 12.2% 27.0% 31.1% 8.8% 14.9%
65+ 3.3% 8.1% 16.3% 41.5% 5.7% 25.2%
Male 6.0% 9.2% 28.2% 30.3% 7.4% 18.3%
Female 5.6% 9.9% 22.2% 41.0% 6.8% 13.9%
Black 52% 9.1% 19.5% 40.3% 5.2% 18.2%
White 6.2% 10.6% 26.4% 35.5% 7.3% 13.7%
$0-30,000 5.8% 7.7% 13.5% 55.8% 0.0% 17.3%
$30-70,000 4.7% 8.9% 26.6% 39.1% 7.1% 11.2%
$70-100,000 5.8% 12.2% 30.2% 33.1% 5.0% 13.7%
$100-200,000 6.8% 8.2% 26.5% 30.6% 10.9% 17.0%
+$200,000  8.0% 16.0% 22.0% 36.0% 8.0% 10.0%
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White 9.5%
Blue 4.5%
Pink 2.2%
Retired 4.4%

Very Close  10.6%
Some Close 4.9%
Some Not 5.5%
Not Close 2.6%

Use 7.3%
Don’t use 4.5%
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6.4%
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23.1%
28.4%
34.8%
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30.3%
20.7%

30.4%
20.7%

30.8%
35.1%
34.8%
40.4%

42.5%
34.8%
33.9%
35.3%

27.0%
43.0%

8.9%
6.7%
7.6%
5.9%

4.4%
8.2%
9.2%
5.2%

7.6%
6.8%

15.4%
14.2%
9.8%

24.3%

7.1%

17.2%
14.7%
21.6%

14.5%
17.8%
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41. Would you say Michigan does or does not offer free college or community college tuition programs? IF YES, ASK:
WOULD THAT BE COLLEGE, COMMUNITY COLLEGE OR BOTH?

College Community College Both No Don’t Know
Strong Dem  2.5% 32.0% 23.4% 21.8% 20.3%
Lean Dem 9.3% 32.6% 18.6% 11.6% 27.9%
Independent  3.6% 28.8% 28.8% 15.3% 23.4%
Lean GOP  2.3% 20.9% 14.0% 37.2% 25.6%
Strong GOP  3.7% 24.1% 24.6% 23.6% 24.1%
Out 3.2% 21.9% 26.0% 24.1% 24.8%
Metro 3.8% 35.5% 20.8% 19.5% 20.5%
No College  2.3% 25.7% 24.9% 21.7% 25.4%
College 5.1% 32.5% 21.2% 22.0% 19.2%
18-29 3.5% 27.9% 25.6% 20.9% 22.1%
30-39 6.2% 22.3% 26.2% 24.6% 20.8%
40-49 3.3% 34.2% 23.3% 16.7% 22.5%
50-64 2.0% 35.1% 23.0% 20.3% 19.6%
65+ 2.4% 21.1% 20.3% 26.8% 29.3%
Male 4.9% 29.9% 19.0% 21.1% 25.0%
Female 2.2% 27.2% 27.5% 22.5% 20.7%
Black 1.3% 37.7% 23.4% 23.4% 14.3%
White 4.0% 28.2% 22.5% 21.4% 24.0%
$0-30,000 1.9% 17.3% 23.1% 32.7% 25.0%
$30-70,000  3.6% 23.1% 20.7% 23.7% 29.0%
$70-100,000 2.2% 33.1% 28.8% 17.3% 18.7%
$100-200,000 6.1% 29.3% 23.1% 21.1% 20.4%
+$200,000  4.0% 36.0% 24.0% 18.0% 18.0%
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White 5.3% 34.3%
Blue 2.2% 32.1%
Pink 3.3% 25.0%
Retired 2.2% 25.0%
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25.4%
19.6%
23.5%

21.9%
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15.2%
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42. Would you say you are or are not interested in voting for a candidate for Governor that ran as an independent — not affiliated
with either party. ASK: WOULD YOU SAY VERY INTERESTED/NOT INTERESTED OR JUST SOMEWHAT
INTERESTED/ NOT INTERESTED?

Very Somewhat Somewhat Not Depends
Interested Interested Not Interested Interested
Strong Dem 15.2% 41.6% 4.6% 19.8% 14.2%
Lean Dem 23.3% 32.6% 2.3% 23.3% 18.6%
Independent 41.4% 29.7% 1.8% 10.8% 27.9%
Lean GOP 30.2% 18.6% 0.0% 18.6% 27.9%
Strong GOP  20.4% 32.5% 2.6% 25.1% 14.7%
Out 22.2% 34.9% 4.1% 18.4% 16.8%
Metro 24.2% 34.1% 1.4% 22.2% 13.3%
No College  25.4% 33.4% 2.3% 20.6% 13.4%
College 20.4% 36.5% 3.1% 19.6% 17.3%
18-29 25.6% 29.1% 2.3% 27.9% 10.5%
30-39 25.4% 37.7% 1.5% 17.7% 13.8%
40-49 25.0% 39.2% 4.2% 11.7% 15.0%
50-64 20.9% 35.1% 4.1% 17.6% 18.9%
65+ 20.3% 30.1% 1.6% 28.5% 15.4%
Male 22.5% 33.8% 3.2% 24.6% 13.0%
Female 23.8% 35.2% 2.5% 16.4% 17.0%
Black 23.4% 26.0% 0.0% 33.8% 14.3%
White 23.6% 36.1% 3.5% 17.6% 14.5%
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$0-30,000 23.1%
$30-70,000  23.7%
$70-100,000 28.1%
$100-200,000 21.1%
+$200,000  22.0%

White 24.3%
Blue 25.4%
Pink 30.4%
Retired 18.4%
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APPENDIX A: Question 8/ Why is Michigan’s economy on the wrong track?

And why specifically do you think the

Michigan economy is on the wrong track? Number Percent
Poor leadership. 1 0.4 %
Lack of jobs. 1 0.4 %
Don't know. 9 3.6 %
Inflation. 23 9.1%
Too low wages. 1 0.4 %
Financials. 1 0.4 %
Auto industry failure. 1 0.4 %
Minimum wage is too low. 3 1.2 %
Everything costs more. 1 0.4 %
Over spending on unemployment. 1 0.4 %
A new home owner works 7 days a week and can't

afford drywall. 1 0.4 %
Lazy people. 1 0.4 %
Nothing is getting better. 1 0.4 %
Housing market is too high. 1 0.4 %
Refused. 1 0.4 %
The economy because of Whitmer. 1 0.4 %
High food prices. 3 1.2 %
Democrats are not doing anything for the people. 1 0.4 %
Tariffs. 5 2.0%
High tax on small business owners. 1 0.4 %
Loss of auto industry jobs. 1 0.4 %
Taxes are too high. 2 0.8 %
There are no good jobs. 1 0.4 %
We can barely live. 1 0.4 %
Inflation is too high and wages too low. 1 0.4 %
The governor not bringing in jobs. 1 0.4 %
Trump's tariffs. 2 0.8 %
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Unemployment is up but wages are down. 1 0.4 %
Inflation seems high. 1 0.4 %
It's my husband's opinion. 1 0.4 %
Not enough to live off of. 1 0.4 %
High prices. 2 0.8 %
Housing is ridiculous, prices are way too high. 1 0.4 %
The country is on the wrong track. 2 0.8 %
Times are tough for people right now, I know people

are struggling. 1 0.4 %
Because of the cost of everything. 1 0.4 %
Overreliance on electric vehicles. 2 0.8 %
Lay offs. 2 0.8 %
The entire country's inflation is out of control. 1 0.4 %
Working folk are struggling with costs going up. 1 0.4 %
High inflation and cost of living. 1 0.4 %
Priorities are wrong, too much on the environment and

not enough about people. 1 0.4 %
Automotive industry going down. 3 1.2%
The data isn't truthful. 1 0.4 %
Housing costs are way too high. 1 0.4 %
Housing is skyrocketing. 1 0.4 %
The price of things. 2 0.8 %
Losing jobs. 1 0.4 %
High taxes. 1 0.4 %
No good jobs available. 1 0.4 %
The world is weak. 1 0.4 %
High prices of food. 1 0.4 %
Bills are too high. 1 0.4 %
Rising prices but low wages. 1 0.4 %
The cuts in Medicaid. 1 0.4 %
Rising gas prices. 1 0.4 %
Trade and structure leading to low wages. 1 0.4 %
Right to work state. 2 0.8 %
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No one wants to work. 1 0.4 %
Nobody can afford housing. 0.4 %
High prices and inflation. 0.8 %
I see a lot of stuff with my job and benefits, the

N —

limitation of what you can get back. 1 0.4 %
Everything is so expensive. 1 0.4 %
The cost of living has gone up high and employment and

wages aren't keeping up with it. 1 0.4 %
Taxes going up. 1 0.4 %
Inflation and cost of stuff. 1 0.4 %
Everything is more expensive. 1 0.4 %
Crime rate. 1 0.4 %
I'm anti-Biden. 1 0.4 %
Unemployment and homelessness. 1 0.4 %
Highest cost of living in the country. 1 0.4 %
State government is self serving. 1 0.4 %
High inflation. 2 0.8 %
Loss of jobs. 2 0.8 %
Poor job economy. 3 1.2%
Prices are too high. 1 0.4 %
Not enough good paying jobs. 2 0.8 %
No jobs available. 4 1.6 %
High cost of living. 2 0.8 %
Prices have gone up so much because of tariffs. 1 0.4 %
We need better leadership. 3 1.2 %
The money allocations. 1 0.4 %
Increase in food prices. 2 0.8 %
The governor is bad. 1 0.4 %
No leadership legislation. 1 0.4 %
Everything has skyrocketed. 1 0.4 %
We have a bird brain for governor. 1 0.4 %
Compared to other states we have improvements to

make, jobs are needed. 1 0.4 %
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Infrastructure is terrible. 1 0.4 %

The pay rates are awful. 1 0.4 %
Needs to be more focus on trades and less on

renewable energy. 1 0.4 %
Cost of living is too high. 2 0.8 %
I'm working two jobs to survive. 3 1.2 %
Wages are low. 1 0.4 %
Bad roads. 1 0.4 %
A lot of people looking for work but there's false

advertisement on job availability from jobs that pay well. 1 0.4 %
Jobs aren't paying enough. 1 0.4 %
A lot of people are negatively effected by the people

who are in charge. 1 0.4 %
I'm not seeing growth of the business here. 1 0.4 %
Cost is too high. 2 0.8 %
Corruption in government. 1 0.4 %
The price of everything is too high. 1 0.4 %
The way the Democrats have run the state for the last 4-

8 years. 1 0.4 %
I don't think our jobs are where they need to be. 1 0.4 %
We're not putting money on the right things. 1 0.4 %
Because of Trump and his tariffs. 1 0.4 %
The tariffs on the auto industry. 1 0.4 %
Corporate greed. 1 0.4 %
A lot of tourism is gone. 2 0.8 %
People are struggling in general because of jobs. 2 0.8 %
Trump. 3 1.2 %
Food is expensive. 1 0.4 %
I can't find a job. 2 0.8 %
We need better automotive workers. 1 0.4 %
The tariffs. 1 0.4 %
A dip in business profits. 1 0.4 %
High car insurance. 1 0.4 %
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Everything is high. 1 0.4 %

There aren't enough jobs. 1 0.4 %
Nobody has extra money to spend because everything

costs too much. 2 0.8 %
Not enough affordable housing. 1 0.4 %
No jobs. 5 2.0%
Tariff policies. 1 0.4 %
Business in my industry is stagnant. 1 0.4 %
Businesses in my industry aren't doing well. 1 0.4 %
No job incentives. 1 0.4 %
Misspending tax money. 1 0.4 %
Three times more expensive costs. 2 0.8 %
Quit getting companies to come here. 1 0.4 %
Overreach of government. 1 0.4 %
No solution to making more money. 2 0.8 %
Low wages. 1 0.4 %
Price of everything is too high. 1 0.4 %
Democrats messed up. 1 0.4 %
Higher dues. 1 0.4 %
Inflation of cost of living. 1 0.4 %
We aren't addressing inflation. 1 0.4 %
We need more access to jobs with higher wages. 1 0.4 %
The job market is saturated. 1 0.4 %
No good jobs. 4 1.6 %
Low budget for the operator's union. 1 0.4 %
Can't afford anything. 1 0.4 %
Waste of resources. 1 0.4 %
Raise wages to match the cost of living. 1 0.4 %
Federal problems. 1 0.4 %
Rising price of living with no rise in wages. 1 0.4 %
Small businesses are struggling. 1 0.4 %
Everything is too high. 1 0.4 %
High housing costs. 1 0.4 %
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It's hard to get a job. 1 0.4 %
Inflation in costs. 1 0.4 %
As long as the governor's in office it will be. 1 0.4 %
Gretchen Whitmer is a bad governor. 1 0.4 %
Tariffs on the auto industry. 1 0.4 %
High unemployment. 1 0.4 %
The way costs are high. 1 0.4 %
Job losses. 1 0.4 %
Paying people not to work. 1 0.4 %
Roads are bad. 2 0.8 %
Things keep going up. 1 0.4 %
Availability of jobs. 1 0.4 %
Housing market is crazy. 1 0.4 %
Republicans cut environmental safeguards. 1 0.4 %
We need more job growth. 1 0.4 %
No growth of businesses. 1 0.4 %
Everything is going up. 1 0.4 %
Our federal government and tariffs. 1 0.4 %
High gas prices. 1 0.4 %
Cost of living. 1 0.4 %
More jobs are needed. 1 0.4 %
Wasted government spending. 1 0.4 %
Unemployment. | 0.4 %
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APPENDIX B: Question 9/ Why are you doing better?

AND WHY SPECIFICALLY ARE YOU

DOING BETTER? Number Percent
I work a lot. 1 1.0 %
I have a nice new house. 1 1.0 %
Promotion. 1 1.0 %
My job pays more. 1 1.0 %
I'm making more money. 3 3.1%
Making a lot of money. 2 21 %
Finances are much better. 1 1.0 %
Don't know. 3 3.1%
Spending more money. 1 1.0 %
We work really hard. 1 1.0 %
I'm retired from a government job, the Democrats

protect pensions. 1 1.0 %
Increase in income. 1 1.0 %
Change with pricing. 3 3.1%
My husband's job has picked up. 2 2.1 %
I got a full time job, finally. 1 1.0 %
Job advancement. 1 1.0 %
I got a different job that pays better. 1 1.0 %
I've got a new job. 1 1.0 %
Financial growth. 1 1.0 %
I got a grant to finish up school. 1 1.0 %
Not spending as much money. 1 1.0 %
Life seems easier. 1 1.0 %
Working harder and investing more. 1 1.0 %
New jobs. 1 1.0 %
The costs of things are going down. 1 1.0 %
Seeing a lot of growth. 1 1.0 %
Federal tax and withholding are helping. 1 1.0 %
I have a better job. 1 1.0 %
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My taxes are lower. 1 1.0 %
Refused. 3 3.1%
Increase in pay and hours. 1 1.0 %
I changed jobs. 1 1.0 %
I got a better job. 3 3.1%
Business is growing. 3 3.1%
Financially we make the same money but our 401k is

better. 1 1.0 %
My pay increase. 1 1.0 %
I've gotten better jobs. 1 1.0 %
I retired. 1 1.0 %
I got a good job. 1 1.0 %
My family business is increasing. 1 1.0 %
The stock market is doing good. 1 1.0 %
I'm retired now. 1 1.0 %
I retired last year. 1 1.0 %
Prices are slowly going down. 2 2.1 %
More opportunities. 2 21 %
I got a raise. 1 1.0 %
[ have more money. 1 1.0 %
I work hard. 2 2.1%
I work harder than I did. 1 1.0 %
Tariffs and auto jobs. 1 1.0 %
Quick raises at work. 1 1.0 %
I'm employed. 1 1.0 %
I went back to work. 1 1.0 %
Increase in pay. 1 1.0 %
New business owner. 1 1.0 %
Gas prices are down and my 401k up. 1 1.0 %
I just retired. 1 1.0 %
More money from investments. 1 1.0 %
I had a job change. 1 1.0 %
Because of Trump's policies. 1 1.0 %
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New job. 1 1.0 %
Consistent work. 1 1.0 %
More work. 1 1.0 %
I'm an entrepreneur. 1 1.0 %
Better stocks. 2 2.1 %
Got a better job. 2 2.1 %
My investments are going good. 1 1.0 %
Duggan has helped. 1 1.0 %
I got my masters degree. 1 1.0 %
My wife recently got a raise. 1 1.0 %
Paid off my house. 1 1.0 %
Financially more educated. 1 1.0 %
More money in, less money out. 1 1.0 %
We're a growing nation. 1 1.0 %
Changes to my job and pay. 1 1.0 %
I have a stable job with steady raises. 1 1.0 %
Better job. 1 1.0 %
My job is paying more. 1 1.0 %
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APPENDIX C: Question 9/ Why are you doing worse?

AND WHY SPECIFICALLY ARE YOU

DOING WORSE? Number Percent
My food stamps were taken away and I'm on a fixed

income. 1 0.6 %
The cost of living. 1 0.6 %
Prices have risen. 1 0.6 %
Low wage. 1 0.6 %
Cost of living is too high. 4 2.6 %
High price of goods. 1 0.6 %
Inflation. 16 10.4 %
The county is small with limited infrastructure and jobs. 1 0.6 %
My money doesn't go far. 1 0.6 %
Take home is less. 1 0.6 %
Less money because we need employees. 1 0.6 %
Costs are too high. 1 0.6 %
Small businesses relocating. 1 0.6 %
High taxes. 1 0.6 %
The high cost of living. 1 0.6 %
It's hard to pay for things. 1 0.6 %
Inflation increasing prices. 1 0.6 %
Medical expenses. 1 0.6 %
Less income because of less contracts. 2 1.3%
Prices are high. 2 1.3 %
Not a lot of people are building homes in the state. 1 0.6 %
The cost of goods. 1 0.6 %
We have had a lot of medical expenses. 1 0.6 %
Not enough money but too many bills. 1 0.6 %
Everything costs more but wages are going down. 1 0.6 %
Food is high. 1 0.6 %
Tax raises. 1 0.6 %
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My money is tight. 1 0.6 %
I can't pay the bills. 1 0.6 %
Groceries and energy are expensive. 1 0.6 %
Cost of groceries. 1 0.6 %
Increasing in prices. 1 0.6 %
Insurance and interest rates increased. 1 0.6 %
Less money since my pay is down. 1 0.6 %
Cost of living. 1 0.6 %
Because of rising prices. 1 0.6 %
High prices and inflation. 2 1.3 %
I had twins. 1 0.6 %
My energy bill went up way more than it was last year. 1 0.6 %
Food prices are killing us. 2 1.3 %
Inflation has gone up and I'm on a fixed income. 1 0.6 %
I'm not working, on medical leave. 1 0.6 %
High cost of living. 2 1.3 %
Value of currency declining. 1 0.6 %
Job market is really bad. 1 0.6 %
Prices are so high. 1 0.6 %
Food and home equity costs. 1 0.6 %
Costs are up. 1 0.6 %
Lack of work. 1 0.6 %
Everything you need costs more. 1 0.6 %
Retired income. 2 1.3 %
I'm unable to work due to an accident. 2 1.3 %
The economy. 2 1.3 %
The prices are so high I can't keep up. 1 0.6 %
Bills increasing. 1 0.6 %
Because I have to work more to pay the same bills. 2 1.3 %
Interest is too high. 1 0.6 %
Employment is worse. 2 1.3 %
My husband got laid off. 3 1.9 %
Cuts to employment. 1 0.6 %
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Cost of goods. 1 0.6 %
Hours are reduced. 1 0.6 %
Everything going up but my wages. 1 0.6 %
We make less money for the same jobs. 1 0.6 %
No money at all even with two jobs. 3 1.9 %
Prices are too high. 2 1.3 %
I have 5 kids, it's rob Peter to pay Paul around here. 1 0.6 %
Jobs are hard to come by and costs are going up. 1 0.6 %
I'm laid off. 1 0.6 %
The inflation. 1 0.6 %
Price of groceries and gas. 1 0.6 %
My pay rate is the same but everything costs more. 2 1.3%
Because of Trump. 1 0.6 %
I don't get benefits any more. 1 0.6 %
The cost of living is too high. 1 0.6 %
Everything is more expensive. 1 0.6 %
High inflation. 3 1.9 %
Very high inflation. 2 1.3 %
The high costs of everything. 2 1.3 %
Money is tighter due to inflation. 1 0.6 %
My work is on a hiring freeze and the nurse loan

repayment program was pulled a week before school

started. 1 0.6 %
[ have cancer. 1 0.6 %
Tariffs. 1 0.6 %
Retired. 1 0.6 %
My job is in trouble. 1 0.6 %
Low wages. 1 0.6 %
Less money from jobs. 1 0.6 %
My tuition went up. 1 0.6 %
High prices on goods. 1 0.6 %
Lack of jobs for my skill set. 1 0.6 %
Because of Donald Trump. 1 0.6 %
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Expenses. 1 0.6 %
Overall federal policies. 1 0.6 %
Increased costs on everything. 3 1.9 %
Lack of employment. 1 0.6 %
Decrease in sales. 1 0.6 %
No job opportunities. 1 0.6 %
No help from the state. 1 0.6 %
The bills are too high. 1 0.6 %
Less money. 2 1.3 %
I'm in a shelter. 1 0.6 %
Everything is more costly. 3 1.9 %
High prices. 1 0.6 %
Cost of food. 1 0.6 %
Paying a lot more than I should be. 1 0.6 %
I quit my job. 1 0.6 %
Bills are going up. 1 0.6 %
Job losses in my family. 1 0.6 %
Less money with no income. 1 0.6 %
Less money means less jobs. 1 0.6 %
Wages haven't increased for us but the household

expenses have increased. | 0.6 %
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APPENDIX D: Question 10/ Why do you think the economy is in a recession?

AND WHY DO YOU THINK THE

ECONOMY IS IN A RECESSION? Number Percent
I'm a business owner, there's a decline in clients. 1 2.2 %
Lack of job growth. 1 22%
Everything costs too much. 2 4.4 %
The high cost of living. 1 22%
Inflation with limited jobs. 1 2.2 %
Prices are too high. 1 22%
Tariffs are making it worse. 1 2.2 %
Inflation is high. 2 4.4 %
We have a government that isn't trying to make anything

better. 2 4.4 %
The tariffs. 2 4.4 %
High rate of inflation. 1 22%
Nobody can afford anything. 1 2.2%
More expenses, not enough pay. 1 22 %
Making the same amount but prices are up. 1 2.2%
Observations while living paycheck to paycheck. 2 4.4 %
Tariffs. 1 22 %
I can't afford basic necessities. 1 22 %
Fraudulent job reports. 1 2.2%
More people than jobs. 1 22 %
Home repairs cost too much. 1 2.2%
High interest from inflation. 1 22 %
Trickle down economics doesn't work. 1 22 %
The tariffs have effected the economy. 1 22 %
The world is getting worse. 2 4.4 %
The housing market is low in Detroit. 2 4.4 %
The cost of living. 1 22 %
Lack of higher wages. 1 22 %
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Lack of job growth and cost of living. 1 22%
The high inflation. 1 22 %
People can't feed themselves. 1 22%
Communities aren't doing well. 1 2.2 %
Trump. 1 22%
People don't have good jobs. 1 2.2 %
Losing my job. 1 22%
People can't afford to live. 1 2.2 %
Bills are going up. 1 22%
We have a lot of businesses closing. 1 2.2 %
Rising prices and unemployment with Tariffs. | 2.2%
Michigan Statewide Voter Survey — September 2025 137

Glengariff Group, Inc.
Detroit Regional Chamber



APPENDIX E: Question 28/ And what have you delayed purchasing?

AND WHAT HAVE YOU DELAYED

PURCHASING? Number Percent
A car. 8 4.8 %
Online purchases. 1 0.6 %
Phone system for business. 1 0.6 %
Groceries. 5 3.0%
Appliances. 8 4.8 %
Cars. 3 1.8 %
Temu and online shopping. 1 0.6 %
Remodeling the house. 1 0.6 %
New furniture. 1 0.6 %
Home improvement things. 1 0.6 %
Home improvement. 1 0.6 %
Automobile. 3 1.8 %
Car insurance. 1 0.6 %
Christmas gifts. 1 0.6 %
Lumber. 1 0.6 %
An RV. 4 2.4 %
Vehicle. 10 6.0 %
New home appliances. 1 0.6 %
A new computer. 1 0.6 %
Vehicles. 1 0.6 %
A nice TV. 1 0.6 %
A mobile home. 1 0.6 %
Another car. 1 0.6 %
Home goods. 4 2.4 %
Professional items. 2 1.2 %
Equipment for our farm. 2 1.2 %
Metals and Steel. 2 1.2 %
Vacations. 3 1.8 %
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Certain Furniture. 2 1.2 %
Certain Technology. 2 1.2 %
Car. 7 4.2 %
Home renovation. 1 0.6 %
Recreational things like games. 1 0.6 %
House renovations. 2 1.2 %
Finishing the basement. 1 0.6 %
Buying less clothes. 1 0.6 %
Meat. 1 0.6 %
Computer parts. 1 0.6 %
Home repairs. 2 1.2 %
Home addition. 1 0.6 %
Technology. 1 0.6 %
Automotive. 1 0.6 %
School supplies. 1 0.6 %
Electronics. 4 2.4 %
Shoes. 2 1.2 %
Temu items. 2 1.2 %
Larger purchases from overseas. 1 0.6 %
Toys for kids. 2 1.2 %
Horse equipment from Europe. 1 0.6 %
Replacing a car. 1 0.6 %
Clothing. 2 1.2 %
Property. 1 0.6 %
New car. 4 2.4 %
Personal vacations. 4 2.4 %
Hobbies. 1 0.6 %
Gaming console. 1 0.6 %
Home improvements. 6 3.6 %
A new RV. 1 0.6 %
Clothes. 4 2.4 %
House. 2 1.2 %
No groceries. 2 1.2 %
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No car. 2 1.2 %
Canceled vacations. 3 1.8 %
Prom gown. 1 0.6 %
Random things off the internet. 1 0.6 %
Furniture. 7 4.2 %
Household items. 2 1.2 %
Clothing items. 2 1.2 %
A new car. 7 4.2 %
A new refrigerator. 2 1.2 %
A fire pit. 1 0.6 %
A new vehicle. 1 0.6 %
Game counsels, 1 0.6 %
Anything fun. 1 0.6 %
Dining out. 1 0.6 %
Grocery items. 2 1.2 %
Wood for building a house. 1 0.6 %
Electronics like phones. 1 0.6 %
Putting a deck on the back porch. 1 0.6 %
A vacation. 1 0.6 %
A hot water heater. 1 0.6 %
Anew TV. 1 0.6 %
Eggs. 1 0.6 %
Doors for the basement. 1 0.6 %
Clothing from other countries. 1 0.6 %
Home improvement projects. 1 0.6 %
Raw materials and equipment for small business. 1 0.6 %
Major appliances. 1 0.6 %
A computer. 1 0.6 %
A car part. 1 0.6 %
Car purchases. 1 0.6 %
Selling my home to move to a bigger house. 1 0.6 %
Shein. 2 1.2 %
Entertainment. 1 0.6 %
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Washer. 1 0.6 %
Dryer. 1 0.6 %
Fridge. 1 0.6 %
Household appliances. 1 0.6 %
Toys. 1 0.6 %
Ordering from Amazon. 1 0.6 %
Some household goods. 3 1.8 %
Tractor. 1 0.6 %
Wood. 1 0.6 %
Steel. 1 0.6 %
Grocery luxury items. 1 0.6 %
Lacrosse gear. 1 0.6 %
Buying a vehicle. | 0.6 %
Total 204
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APPENDIX F: Question 29/ And what have you sped up purchasing?

AND WHAT HAVE YOU CHOSEN TO

SPEED UP PURCHASING? Number Percent
Amazon overseas orders. 1 1.3%
Foreign consumer goods. 1 1.3 %
Technology like personal computers. 1 1.3%
Refused. 6 7.7 %
Steel. 1 1.3%
Things that are made overseas. 1 1.3 %
A car. 3 3.8%
New fridge. 1 1.3%
Washer. 1 1.3%
Farming equipment. 1 1.3 %
Technology. 1 1.3 %
Online purchase of school supplies. 1 1.3%
Vehicle. 1 1.3%
Four Wheeler. 1 1.3 %
Kitchen appliances. 1 1.3 %
A new vehicle. 1 1.3 %
Bought a truck. 1 1.3 %
Household essentials. 4 5.1%
A truck. 1 1.3%
Bought a house. 3 3.8%
Appliances. 4 5.1 %
Upgraded Apple watch. 1 1.3 %
A used car. 1 1.3 %
Gas. 2 2.6 %
Seeds for growing my own food. 1 1.3 %
Buying an Ebike. 1 1.3 %
Electric bike from overseas. 3 3.8%
Computer. 1 1.3 %
Car. 1 1.3%
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Home repair. 1 1.3%
House. 1 1.3 %
Plumbing fittings. 1 1.3%
A phone. 1 1.3 %
The house. 1 1.3%
Firearms. 1 1.3 %
Ammunition. 1 1.3%
More groceries. 1 1.3 %
Tools. 1 1.3 %
A mower. 1 1.3%
I bought an SUV. 1 1.3 %
Roofing. 1 1.3 %
Automobile. 1 1.3 %
Amazon purchases. 1 1.3%
Wood. 1 1.3 %
Siding on the house. 1 1.3%
Building materials. 1 1.3 %
Hardware. 1 1.3 %
Online purchases. 2 2.6 %
Six thousand dollars in home improvements. 1 1.3 %
An addition to a boat from Canada. 1 1.3%
Household supplies. 1 1.3 %
Food. 1 1.3 %
School clothes. 1 1.3 %
Windows. 2 2.6 %
A dryer. 3 3.8%
A sauna. 1 1.3%
Parts for our farm. 1 1.3 %
Paying bills by 3 months. 1 1.3 %
An automobile. 2 2.6 %
Tires. 1 1.3%
Solar panels. 1 1.3 %
Electronics. 1 1.3%
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Amazon purchases on items from China or Canada. 1 1.3%
HVAC system for home. 1 1.3 %
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